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In response to 3 M.R.S.A. Section 956, the Committee on Utilities and Energy on April
28, 2005 directed the Public Advocate to prepare a program evaluation report under authority of
the Government Evaluation Act. A program evaluation report requires submission of the
following items:

3 M.R.S.A. §956. Program evaluation report

1. Report required. Each agency and independent agency shall prepare and submit to the Legislature, through
the committee of jurisdiction, a program evaluation report by a date specified by the committee. [1995, c.
488, §2 (new).]

2. Program evaluation report; contents. Each report must include the following information in a concise but
complete manner: [2001, c. 495, §1-3 (amd).]
A. Enabling or authorizing law or other relevant mandate, including any federal mandates;
[1995, c. 488, §2 (new).]
B. A description of each program administered by the agency or independent agency, including the following
for each program:
(1) Established priorities, including the goals and objectives in meeting each priority;
(2) Performance criteria, timetables or other benchmarks used by the agency to measure its progress in
achieving the goals and objectives; and

(3) An assessment by the agency indicating the extent to which it has met the goals and objectives, using
the performance criteria. When an agency has not met its goals and objectives, the agency shall identify the
reasons for not meeting them and the corrective measures the agency has taken to meet the goals and
objectives;
[1995, c. 488, §2 (new).]
C. Organizational structure, including a position count, a job classification and an organizational flow chart
indicating lines of responsibility;
[1995, c. 488, §2 (new).]

D. Compliance with federal and state health and safety lawé, including the Americans with Disabilities Act, the
federal Occupational Safety and Health Act, affirmative action requirements and workers' compensation;

[1995, c. 488, §2 (new).]

E. Financial summary, including sources of funding by program and the amounts allocated or appropriated and
expended over the past 10 years;

[1995, c. 488, 8§82 (new).]
F. When applicable, the regulatory agenda and the summary of rules adopted;
[1995, ¢. 488, §2 (new).]

G. Identification of those areas where an agency has coordinated its efforts with other state and federal agencies
in achieving program objectives and other areas in which an agency could establish cooperative arrangements,
including, but not limited to, cooperative arrangements to coordinate services and eliminate redundant

requirements;
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{1999, c. 661, §1 (amd).]
H. Identification of the constituencies served by the agency or program, noting any changes or projected
changes;

[1995, c. 488, §2 (new).]
I. A summary of efforts by an agency or program regarding the use of alternative delivery systems, including
privatization, in meeting its goals and objectives;

[1995, c. 488, §2 (new).]
J. Identification of emerging issues for the agency or program in the coming years;

[1999, c. 661, §1 (amd).]
K. Any other information specifically requested by the committee of jurisdiction;

[2001, c. 321, Pt. A, §1 (amd).]
L. A comparison of any related federal laws and regulations to the state laws governing the agency or program
and the rules implemented by the agency or program;

[2001, c. 495, §1 (amd).]

M. Agency policies for collecting, managing and using personal information over the Internet and
nonelectronically, information on the agency's implementation of information technologies and an evaluation of
the agency's adherence to the fair information practice principles of notice, choice, access, integrity and
enforcement; and

[2001, c. 495, §2 (amd).]

N. A list of reports, applications and other similar paperwork required to be filed with the agency by the public.
The list must include:

(1) The statutory authority for each filing requirement;
(2) The date each filing requirement was adopted or last amended by the agency;
(3) The frequency that filing is required;

(4) The number of filings received annually for the last 2 years and the number anticipated to be received
annually for the next 2 years; and

(5) A description of the actions taken or contemplated by the agency to reduce filing requirements and
paperwork duplication.
[2001, c. 495, §3 (new).]
1995, Ch. 488, §2 (NEW).
1999, Ch. 661, §1,2 (AMD).

2001, Ch. 321, §Al-3 (AMD).
2001, Ch. 495, §1-3 (AMD).

This report provides detail responsive to each of these fourteen items, either in the form

of the requested documents or in the form of a narrative.

A.

Enabling Legislation: Office of Public Advocate

35-A ML.R.S.A. Sections 1701 to 1710 read as follows:

Chapter 17: PUBLIC ADVOCATE (HEADING: PL 1987, ¢. 141, Pt. A, @6 (new)).

§1701. Appointment and staff
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1. Appointment of the Public Advoecate. The Public Advocate shall be appointed by the Governor, subject to
review by the joint standing committee of the Legislature having jurisdiction over public utilities and to confirmation
by the Legislature, and shall serve at the pleasure of the Governor. Any vacancy shall be filled by similar
appointment. [1987, c¢. 141, Pt. A, 86 (new).]

2. Staff of the Public Advocate. The staff of the Public Advocate shall consist of such other personnel,
including staff attorneys, as the Public Advocate determines necessary to represent the using and consuming public,
as required by subsection 1702. All such personnel shall be appointed, supervised and directed by the Public
Advocate. The Public Advocate is not subject to the supervision, direction or control of the chairman or members of

the commission. [1987, c. 141, Pt. A, §6 (new).]
3. Salaries of certain employees. The salaries of the following employees of the Public Advocate are within
the following salary ranges: [2001, ¢. 476, §1 (amd).]
A. Deputy Public Advocate, salary range 53;
[1999, c. 259, §4 (new).]
B. Senior Counsel, salary range 36;
[1999, ¢. 259, §4 (new).]
C. Economic Analyst, salary range 36;
[1999, c. 259, §4 (new).]
D. Research Assistant, salary range 30;
[1999, c. 259, §4 (new).]
E. Business Services Manager, salary range 26; and
[1999, c. 259, §4 (new).]
F. Special Assistant to the Public Advocate, salary range 20.
[1999, c. 259, §4 (new).]

The employees listed in this subsection serve at the pleasure of the Public Advocate and are confidential
employees. All other employees of the Public Advocate are subject to the Civil Service Law. [2001, c. 476,
§1 (amd).]

The Public Advocate may, at the Public Advocate's discretion, substitute an Economic Analyst position at
salary range 36 for any vacant Senior Counsel position. The Public Advocate also may compensate one or more
Senior Counsels at salary range 37 if, in the judgment of the Public Advocate, an increase is necessary to provide
competitive salary levels, [2001, c. 476, §1 (amd).]

PL 1987, Ch. 141, B8A6 (NEW).
PL 1999, Ch. 259, §4 (AMD).
PL 2001, Ch. 476, §1 (AMD).

§1702. Duties

The duties and responsibilities of the Public Advocate are to represent the using and consuming public in
matters within the jurisdiction of the commission, including, but not limited, to the following: [1987, c. 141,
Pt. A, §6 (new).]

1. Review and recommendations. The Public Advocate may review, investigate and make appropriate
recommendations to the commission with respectto: [1999, <. 398, Pt. A, §24 (amd); 88104,
105 (aff).]

A. The reasonableness of rates charged or proposed to be charged by any public utility;
[1987, ¢. 141, Pt. A, §6 (unew).]

B. The reasonableness and adequacy of the service furnished or proposed to be furnished by any public utility
or competitive service provider;
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[1999, <. 398, Pt. A, §24 (amd); §§104, 105 (aff).]

C. Any proposal by a public utility to reduce or abandon service to the public;
[1987, c. 141, Pt. A, 8§86 (new).]

D. The issuance of certificates of public convenience and necessity. Recommendations may include alternative
analyses and plans as necessary;

[1987, c. 141, Pt. A, §6 (new).]
E. Terms and conditions of public utilities;
[1987, c. 141, Pt. A, 8§86 (new).]

F. Mergers and consolidations of public utilities;
[1987, c. 141, Pt. A, §6 (new).]

Q. Contracts of public utilities with affiliates or subsidiaries; and
[1987, c. 141, Pt. A, §6 (new).]

H. Securities, regulations and transactions of public utilities.
[1987, c. 141, Pt. A, 8§86 (new).]

2. Intervention. The Public Advocate may intervene in any proceeding before the commission related to the
activities under subsection 1, when determined necessary by the Public Advocate. [1987, c¢. 141, Pt. A,
§6 (new).]

3. Petition to initiate proceedings. The Public Advocate may petition the commission to initiate proceedings
to review, investigate and take appropriate action with respect to the rates or service of any public utility or
competitive service provider when determined necessary by the Public Advocate. [1999, c¢. 398, Pt. A,
§25 (amd); §§104, 105 (aff).]

4. Public complaints. The Public Advocate may investigate complaints affecting the using and consuming
public generally, or particular groups, of consumers and, where appropriate, make recommendations to the
commission with respect to these complaints. [1987, <. 141, Pt. A, §6 (new).]

5. Intervention on behalf of public. The Public Advocate may, on behalf of the using and consuming public,
or any particular group of consumers, petition to initiate, or intervene and appear in, any proceedings before the
commission, appeals from orders of the commission, or proceedings before state and federal agencies and courts in
which the subject matter of the action affects the customers of any utility or competitive service provider doing
business in this State, except that the Public Advocate may not intervene in any proceeding in which the commission
staff is representing a position substantially similar to that of the Public Advocate, as determined by the Public
Advocate. [1999, c¢. 398, Pt. A, 826 (amd); §8104, 105 (aff).]

6. Annual report. The Public Advocate shall prepare and submit an annual report of activities of the Public
Advocate to the Governor and to the joint standing committee of the Legislature having jurisdiction over public
utilities by August 1st of each year, with copies available to all legislators on request. [1987, c¢. 141, Pt.
A, §6 (new).]

7. Assist customers of consumer-owned transmission and distribution utilities. The Public Advocate shall
assist customers of consumer-owned transmission and distribution utilities in reviewing proposed rate increases and
preparing questions and testimony for public hearings and, on request of a customer and when determined necessary
by the Public Advocate, intervene in the proceedings conducted in accordance with chapter 35. [1999, c.

398, Pt. A, 8§27 (amd); §8104, 105 (aff).]

8. Represent interests of retail customers on regional bodies. The Public Advocate, when the Public
Advocate determines it necessary, may serve as a voting member of any regional body whose decisions directly
affect the prices or quality of utility services in the State, as long as that service is limited to a seat that is designated
for the representation of consumer interests. Service as a voting member of a regional body in accordance with this
subsection does not create or constitute a conflict of interest pursuant to section 1709. . {2001, ¢. 27, :§1

(new) .] SRR
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PL 1987, Ch. 141, §A6 (NEW).

PL 1989, Ch. 660, § (AMD).

PL 1999, Ch. 398, §Al04,105 (AFF).
PL 1999, Ch. 398, §A24-27 (AMD).
PL 2001, Ch. 27, §1 (AMD).

§1702-A. Evaluation of needs and resources

1. Definitions. As used in this section, unless the context otherwise indicates, the following terms have the
following meanings. [1997, c. 166, §1 (new).]

A. "Low-income consumers" means residential consumers for whom paying public utility bills is difficult or
impossible without some form of assistance or government aid;

[1997, c¢. 166, 81 (new).]

B. "Residential consumefs" means consumers who take public utility service for domestic purposes; and
[1997, c. 166, §1 (new).] |

C. "Small business consumers" means commercial consumers that employ fewer than 100 employees.
[1997, c. 166, §1 (new).]

2. Intent. It is the intent of the Legislature that the resources of the Public Advocate be devoted to the
maximum extent possible to ensuring adequate representation of the interests of those consumers whose interests
would otherwise be inadequately represented in matters within the jurisdiction of the commission. [1997, c.
166, §1 (new).]

3. Priority. When the interests of consumers differ, the Public Advocate shall give priority to representing the
interests of consumers in the following order: [1997, c. 166, §1 (new).]
A. Low-income consumers;
[1997, c. 166, 81 (new).]
B. Residential consumers;
[1997, c. 166, §1 (new).]
C. Small business consumers; and
[1997, c. 166, §1 (new).]
D. Other consumers whose interests the Public Advocate finds to be inadequately represented.
[1997, c. 166, §1 (new).]

This subsection does not require the Public Advocate to represent the interests of a consumer or group of
consumers if the Public Advocate determines that such representation is adverse to the overall interests of the using
and consuming public. [1997, c. 166, §1 (new).]

PL 1997, Ch. 166, §1 (NEW).

§1703. Appeal from commission orders

The Public Advocate has the same rights of appeal from commission orders or decisions to which the Public
Advocate has been a party as other parties to commission proceedings. [1987, c. 141, Pt. A, § 6
(new) .]

PL 1987, Ch. 141, §A6 (NEW).

§1704. Legal representation

Notwithstanding the provisions of Title 5, section 191, the Public Advocate, or a staff attorney, may act as the
counsel for the office of the Public Advocate. The Public Advocate may request the assistance of the Attorney
General or employ private counsel for this purpose. [1987, c. 141, Pt. A, § 6 (new).]

G:\Word\Steve\Annual Report 06\Program Evatuation Report 10-31-05.doc




Program Evaluation Report Page 6
Office of Public Advocate
October 31, 2005

PL 1987, Ch. 141, §A6 (NEW).

§1705. Relationship with the Attorney General

This section in no way limits the rights of the Attorney General to intervene before the commission or to appeal
from commission orders or decisions. [1987, ¢. 141, Pt. A, § 6 (new).]

PL 1987, Ch. 141, §A6 (NEW).

§1706. Expert witnesses

The Public Advocate may employ expert witnesses and pay appropriate compensation and expenses to employ
the witnesses. [1987, c. 141, Pt. A, § 6 (new).] ‘

PL 1987, Ch. 141, §A6 (NEW).

§1707. Expenses of the Public Advocate

The Public Advocate, within established budgetary limits and as allowed by law, shall authorize and approve
travel, subsistence and related necessary expenses of the Public Advocate or members of the staff of the Public
Advocate, incurred while traveling on official business. [1987, c¢. 141, Pt. A, § 6 (new).]

PL 1987, Ch. 141, §A6 (NEW).

§1708. Information from utilities

Utilities shall provide to the Public Advocate copies of all reports and other information required to be filed
with or which may be submitted to the commission, except to the extent that this requirement is waived, in writing,
by the Public Advocate. The Public Advocate has the same right to request data as an intervenor in a proceeding
before the commission, and, in addition, may petition the commission for good cause shown to be allowed such other
information as may be necessary to carry out the purposes of this chapter. [1987, c. 141, Pt. A, § 6

(new) .]

PL 1987, Ch. 141, §A6 (NEW).

§1709. Conflicts of interest

In addition to the limitations of Title 5, section 18, the Public Advocate or any employee of the Public Advocate
may not have any official or professional connection or relation with, or hold any stock or securities in, any public
utility or competitive service provider operating within this State; render any professional service against any such
public utility or competitive service provider; or be a member of a firm that renders any such service. {1999, c.
398, Pt. A, §28 (amd); §§104, 105 (aff).]

PL 1987, Ch. 141, §A6 (NEW).
PL 1999, Ch. 398, §A104,105 (AFF).
PL 1999, Ch. 398, §A28 (AMD).

§1710. Restriction

Unless otherwise provided by law, the duties of the Public Advocate are restricted to those relating to matters
within the jurisdiction of the commission. [1987, c¢. 141, Pt. A, § 6 (new); c. 490, Pt. C,
§6 (amd).]

PL 1987, Ch. 141, §A6 (NEW).
PL 1987, Ch. 490, §C6 (AMD).
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B. Program Description: ratepayer advocacy

1. Goals and Objectives: Since 1982 the primary obligation of the Public Advocate has been
to represent the interests of utility consumers in proceedings at the Public Utilities Commission,
the federal agencies regulating Maine utilities including the Federal Energy Regulatory
Commission and the courts. The agency has an overall goal, as identified in its performance
budgeting plan, to “increase ratepayer satisfaction with utility consumer advocacy in Maine.”
This goal is consistent with the agency’s overall mission, as stated as follows:

The Public Advocate Office is committed to provide public service in representing Maine
utility consumers in any matter that is covered by the authority of the Public Utilities
Commission so that they have affordable, high quality utility services. We who work at
the Public Advocate’s Office seek to carry out this representation in a principled, diligent
and compassionate manner.

In conjunction with the agency’s goal and mission is a vision statement, adopted in
October 1996, that reads as follows:

In fulfilling this commitment, we will work with absolute integrity and an unwavering
commitment of excellence. We are committed to:

e Making persuasive efforts to influence the PUC’s setting of utility rates and its regulation of
utility services in a manner that provides affordable and quality services to utility consumers;

¢ Earning the respect of individual consumers and consumer groups by communicating openly,
clearly, and courteously;

e Encouraging broad public representation in PUC proceedings, consumer coalitions and in our
own policy-making process;

e Being sensitive to the overall impact of our actions on all participants in the regulatory
process and protecting utility consumers who lack competitive alternatives; and

e Treating the public, utility personnel and each other with respect and courtesy, encouraging
open dialog and communication, and recognizing that the work of every employee is
important to the Office’s success.

The agency’s overall performance budgeting objectives are attached as Exhibit 1.

2. Performance Criteria: As shown in this bar graph for 1997 and for 2005 the Public
Advocate has for some time required all staff to compile monthly data concerning the following
seven performance measures: 1) number of active cases at the PUC, FERC or courts; 2) number
of new PUC or FERC interventions; 3) number of filings, memoranda or testimony submitted in
a utility case; 4) number of newsletters mailed to the general public coneerning office activities;
5) the number of letters sent to individual consumers or ratepayer organizations; 6) the number of
telephone contacts recorded on a phone log form from a membér of the public concerned about a
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utility matter; and 7) the number of contacts by mail or phone with a legislator or member of
Congress.

PERFORMANCE INDICATORS OCT. 2004 - SEPT. 05
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For the sake of comparison, here are similar performance indicators for a prior period,
approximately eight years ago.
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3. Assessment of Agency’s Success: The primary criterion we have historically employed
in determining whether Maine’s ratepayers are likely to be satisfied with our efforts in their
behalf has been to calculate the amount of dollars saved in PUC cases that would not have been
saved in the absence of our involvement in those cases. Since 1982, we have maintained a
running total of ratepayer savings due to our advocacy at the PUC, in two categories: savings
associated with a final PUC order adopted in cases where our witness’ recommendation was o
adopted in the absence of any other witness making the same recommendation; and savings in —
rates attributable to multi-party settlements in which we participated. As shown on the chart, :
attached as Exhibit 2, in both cases the savings for ratepayers have been substantial since 1982 .
totaling $114 million without consideration of rate case settlements and $245 million when i
settlements are included. In recent years, the office has claimed savings attributable exclusively Co
to our advocacy of $9,500,000 in 99/00, $6,400,000 in 01/02, $9,700,000 in 02/03, and .
$6,500,000 in 03/04. |

The second method we have used to assess the agency’s success in performing its mission e
is to commission surveys in which a random sample of adults in Maine were asked the following :
questions:

"The Public Advocate’s Office, headed by Steve Ward, represents the interests of
consumers at the Maine Public Utilities Commission, at the Federal Energy Regulatory /
Commission, and at the Maine State Legislature. Were you aware of this office?

In general, how effective do you think the Public Advocate’s Office has been in
representing the interests of the utility customers, particularly with respect to price issues
and service quality?" ‘

In September 1996, September 1997 and October 2005, the percentage response to each question

was as follows:
9/96 9/97 02/01 10/05 )
pp=ry 751// ?o 7

aware of office? 17% yes 23% yes 22% yes 16.5%
how effective?  62% somewhat 66% somewhat 49% somewhat % somewhat o

effective, or better effective, or better effective, or better effective, or better 7

Exhibit 3 provides the full text of the 2001 survey which was duplicated in 1996, 1997 and in
2005.

A third method we have used concerns our activities in the Legislature where the Public
Advocate regularly appears with recommendations on pending legislation. As summarized gl
below, the office has tracked the ultimate outcome of individual legislative proposals and ;
compared them with the office’s written recommendations. o
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OPA position OPA position
adopted rejected . % adopted
FY 00 15 3 83%
FY 01 16 5 76%
FY 02 9 4 69%
FY 03 28 8 78%
{: FY 04 9 3 75%
FY 05 21 8 12%
Six-year Average 98 31 76%

v C.  Organizational Structure of the Office

The current organizational structure of the office is identified graphically as shown
below. At present, all incumbents are compensated at the top of their pay ranges with no
prospect for pay raises. The Energy Independence position is on loan to the Governor's Office
and the Clerk Typist III position is vacant (frozen).

/ Dir. of Energy I Indepen@emce & | _ Public Advocate | ~ Nuglear Safety.

. Secunty Grade 36 A - Grade90,Step9 o Grade 34

| _Deputy Public Advocate || ‘ Research Assistant ~ Bconomic, Analyst o
Grade 53, Step8" || Grade‘i Step8 ||

Clerk Typist I (vacant) Special Assistant to Public |
0 Grade 12, Step 1 dvocate - Grade 20, Step 8

| D. Compliance with Relevant Health and Safety Laws

The office is in full compliance with applicable requirements of the Americans with
Disabilities Act, the Occupational Safety and Health Act, the Civil Rights Act of 1964 and
related regulations.

L E. Financial Summary

The schedule that is attached as Exhibit 4 presents amounts in the Public Advocate
Regulatory Fund allocated and expended or encumbered in fiscal years beginning with FY 95 and
ending with FY 05. All amounts shown pertain to public utility assessments billed annually
under authority of 35-A M.R.S.A. Section 116(8). Additionally included in Exhibit 4 is a
schedule displaying all amounts expended or encumbered by the State Nuclear Safety Office
since its transfer to the office in FY 04.

(I It I 1 BRSPS CRPEY SRR 1 9 SRR AR . P ife
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F. Regulatory Agenda and Summary of Adopted Rules

The Public Advocate office has never adopted rules under the Administrative Procedures
Act and has no authority to do so.

G. Efforts at Coordinating Agency Mission

In three recent instances, the office has worked closely with other state agencies in a
manner designed to reduce costs and promote efficiency. With respect to expanding the
availability of wireless and broadband coverage in Maine, the Public Advocate has served on two
tasks forces this year, as a gubernatorial appointee: the ConnectME Board working on
expanding the coverage of Maine's wireless telephone providers; and the Broadband Access
Infrastructure Board working on increasing the availability of high-speed Internet access in
Maine. In the case of the ConnectMe project we have worked closely with the following
departments of state government: Maine Emergency Management Agency, Bureau of
Information Systems, Department of Administration, the PUC, the Department of Economic and
Community Development, the Department of Public Safety, Maine Geographic Information
Systems (MEGIS) and the Turnpike Authority. Numerous private-sector interests and wireless
companies have also been involved in this process.

In the case of the Broadband Access Infrastructure Board we have worked closely this
year with the following state agencies: the PUC, Maine Emergency Management Agency, the
University of Maine, Maine State Library and the Bureau of Information Systems. In this case as
well, numerous private-sector interests have been involved, including Cianbro, Jackson Labs,
GWI, Unitel, Time Warner, Inc. and Verizon.

In a second example of interagency cooperation, pursuant to a recently-enacted State Law
(PL 2005, Chapter 254), the office coordinated the allocation of Maine Yankee payments to State
agencies conducting oversight activities during the decommissioning of the nuclear power plants
such that the total of Maine Yankee's payments annual will not exceed $360,000, beginning
September 2005. In a series of meetings that involved numerous State agencies, the office
brokered an agreed-to set of allocations of this $360,000 amount, among the following
departments: Division of Heath Engineering/DHHS, DEP, Department of Public Safety, State
Nuclear Advisor and the State Nuclear Safety Inspector.

In a third example, pursuant to a second new State Law (PL 2005, Chapter 230), the
Office coordinated its initial survey work on freight railroad quality with the Department of
Transportation. In this case, an expansion of the agency's mission has compelled consultation
with MDOT.

The office routinely coordinates with the PUC federal adyocacy b sfore thie Fe »
Energy Regulatory Commission (FERC) and to a lesser extefit before the Fedetal ~~ +  ~
Communications Commission (FCC) in view of our mutual representation of ratepayers in these
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proceedings. Recent examples include the Maritimes and Northeast gas pipeline rate case at
FERC and the Locational Installed Capacity proposal, made by ISO-New England, which we
jointly opposed at FERC.

H. Identification of Constituencies Served

Historically the Public Advocate has undertaken the representation of all consumer
interests in PUC proceedings. In rate cases and revenue requirement disputes with a utility,
typically all consumers share the same interest (i.e. lowered rates or improved services) while the
utility and its shareholders argue the other side of the issue. Occasionally, however, groups of
consumers are pitted against each other with conflicting self-interests; this typically is the case
when the PUC decides how to redesign rates or divide up an approved increase between business
and residential customers. In order to help clarify the Public Advocate’s responsibilities in cases
where there are differing consumer interests, the Legislature enacted PL 1997, Chapter 166
(attached as Exhibit 5) to establish a hierarchy of claims on the Public Advocate’s representation.
The highest priority for OPA advocacy is with low-income customers, followed by all other
residential customers, by commercial customers with 100 of fewer employees and then by all
remaining utility consumers. This hierarchy of consumer interests has not made significant
changes in the actual operation of the office, since its enactment in 1997, but continues to guide
our activities.

In recent years the Public Advocate has interacted extensively with a number of local and
statewide consumer organizations as well as with individual consumers and businesses. These
interests can be summarized as follows for the year ending in October:

a) Organizations

1. Community-based: Maine Council of Churches, Coastal Enterprises, Inc., Coalition for
Sensible Energy, Chewonki Foundation, City of Bangor, Maine Municipal Association, Town of
Wiscasset.

2. Business Organizations: Lewiston/Auburn Economic Growth Council, Maine Grocers
Association, Industrial Energy Consumer Group, Independent Energy Producers of Maine, Maine
Oil Dealers Association, Maine Telephone Users Group, Mid-Maine Chamber of Commerce,
Maine Innkeepers Association, Telephone Association of Maine, Northeast Rail Consumers
Association, Atlantic Northeast Rails and Ports.

3. Low-Income Organizations and Elder Advocacy: Community Action Association of Maine,
Kennebec Valley Community Action, Washington-Hancock Community Action, Maine Equal
Justice Project, Maine Center for Economic Policy, American Association of Retired Persons,
Maine Council of Senior Citizens ,

4. Environmental Organizations: Conservation Law Foundation, Natural Resources Council of
Maine, Environment Maine, Environment Northeast, Public Interest Research Group, Physicians §
for Social Responsibility. ~
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b) Individuals and Businesses

1. Businesses: International Paper, Calpine Corporation, Hydro-Quebec Energy Services, Duke
Energy, Interfaith Power & Light, Competitive Energy Services, Constellation Power, Unicel,
U.S. Cellular, Cingular, T-Mobile, Verizon Wireless, Mid-Coast Internet Solutions, Time
Warner, Adelphia, GWI, Cianbro Corporation, Jackson Laboratories, Maine Power Options.

2. Individual Ratepayers: The office handled 285 individual complaints about a utility matter
received by telephone, 2,248 ConnectME complaints about inadequate wireless service, and 36
cell tower complaints in the past year. The office also dealt with ten-person complaints brought
by ratepayers requesting PUC action from the following towns in the past year: Waldoboro,
Gardiner, Fryeburg, Lakeville, Vinalhaven, Brewer, Kingfield, Levant, Lisbon, Winterport,
Dixfield, Calais and Limestone.

I Use of Alternative Delivery Systems

Over the past year we have considered no longer producing newsletters in-house using
graphic design software, as opposed to having them produced by a lay-out specialist paid under a
consulting contract. Results have varied but generally newsletters produced by office staff, in
whole or in part, are less expensive than a professionally produced newsletter. Copies of all the
office’s newsletters over the past year are attached as Exhibit 6.

J. Emerging Issues

A key emerging issue for the office over the near-term future will concern effective
means of gathering information about the adequacy of freight services for businesses relying on
railroads in Maine. Beginning with a first quarterly survey in September 2005, the office has
fulfilled the requirements of PL 2005, Chapter 230 directing the office to gather data about the
adequacy of railroad freight service and consult with freight customers. This activity has just
gotten underway and is to be supported by a $20,000 transfer from the Maine Department of
Transportation.

A second emerging issue has already been discussed in this Report: the necessity of
reorganizing the operations of the Public Advocate Office in order to deal more effectively with
the consumer impacts triggered by competition in utility markets in Maine and in the Northeast.
As shown on the charts attached as Exhibit 7 and Exhibit 8, the Maine’s Office of Public
Advocate is smaller in size and has fewer resources - on average - to deploy than other
comparable agencies in 42 other states. As a result, it is worthwhile to consider changes in the
office’s staffing level, funding for expert witnesses and overall budget in order to provide the
greatest benefit for Maine’s consumers in an era of utility deregulation. In particular, itis a
concern that of the nine positions in the office that are currently filled, all of these positions are at
the top of their pay ranges with no prospect of salary increases.

G:\Word\Steve\Annual Report 06\Program Evaluation Report 10-31-05.doc



e

Program Evalunation Report Page 15
Office of Public Advocate
October 31, 2005

K. Other Information Specifically Requested

The Utilities and Energy Committee of the Legislature has not specifically requested
information from the office on an individual topic, with respect to this Government Evaluation
Act review.

L. A Comparison of Federal Laws and Regulations to State Laws
Governoring the Office

There are presently no federal specifically laws providing for a consumer advocacy
function for regulated products and services that is directly comparable to the office's mission.
Hence there is no comparison possibie with an equivalent federal function.

M. Agency Policies For Collecting, Managing and Using Personal

Information Over the Internet and Non-Electronically, Information on
the Agency's Implementation of Information Technologies and an

Evaluation of the Agency's Adherence to the Fair Information Practice

Principles of Notice, Choice, Access, Integrity, and Enforcement

The office already relies extensively on its web page for disseminating information to the
public, such as press releases and recent PUC testimony. The office also undertakes from time to
time major web-based information projects, such as the "I Can't Hear You Now" digital mapping
project that displays some 2,000 locations where cell phone coverage is not available in Maine,
based on data provided by individual Mainers. The office has a general policy of promoting the
use of Internet resources by office staff in better handling the office's workload. At this time, the
office has no formal policy regarding use of personal information over the Internet. We are open
to discussions regarding such policies. Likewise, the office at this time has no formal policies
respecting fair information practice principles.

N. A List of Reports Required to be Filed With the Agency by the Public

The only pertinent requirement is found at 35-A M.R.S.A. Section 1708 (see page 6)
where utilities that file information with the PUC are obligated to make identical filings with the
Public Advocate, unless specifically excused by the Public Advocate with a written waiver. This
requirement has existed since the Public Advocate statute was first enacted in 1981. Asa
practical matter, utilities do not appear to oppose this duplicative filing requirement since it
accelerates OPA review of pending PUC proceedings and therefore promotes administrative
efficiency.
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A. PUBLIC ADVOCATE MISSION

OUR MISSION: The Public Advocate is committed to provide service in representing Maine utility
consumers in any matter that is covered by the authority of the Public Utilities Commission so that they have
affordable, high quality utility services. We who work at the Public Advocate’s Office seek to carry out this
representation in a principled, diligent and compassionate manner.

B. AGENCY OBJECTIVES

By July 1, 2007, show a measurable improvement in the cost and quality of utility services in Maine, as
measured by:

e A reduction in the electricity cost differential for residential customers between Maine and the U.S. from
129% of the national average in 2001 to 120% (Maine Economic Growth Council, 2003);

e A reduction in the cost of a 5-minute, in-state, long-distance telephone call from 62% higher than the
national median in 1996 to within 5% of the national median (Maine Economic Growth Council, 1997); and

e Anincrease in the number of residential households that have telephone service from 96% in 1996 to 98%
by July 2007 (Federal Communications Commission, 2000).

C. PERFORMANCE MEASURES

Recognizing the challenges posed by one-time events (mergers, industry restructuring and competitive
market openings) and by price-cap forms of regulation, the Office’s strategic plan relies on a set of performance
measurements that account for these changed circumstances. Given a reasonable prospect that the number of PUC
cases in which we intervene will decline as the PUC itself relies more on price-cap forms of price-setting, and as
more mergers and acquisitions occur, we now calculate a 3-year average of PUC cases as the denominator for one of
our performance measures - rather than the actual number of cases in any single year. This approach tends to smooth
out the year-to-year variations that arise due to the changed circumstances discussed above. We also calculate a
benchmark for ratepayer savings that represent the 22-year average of savings produced by the PUC’s adoption of
Office positions on individual issues that had not been proposed by another intervening party in that PUC case. By
means of this type of ratio, we are attempting to provide a useful indicator both of expenditures by ratepayers per
case in a given year and avoid measurement volatility.

Other performance measures have been part of our Strategic Plan for some years now, such as a “batting
average” of recommendations made in formal testimony to the Utilities and Energy Committee of the Legislature that
were subsequently adopted by final vote in that legislative session. A second familiar performance measure from
past Strategic Plans is a quantification of newsletters mailed to consumers at their request with information about
long-distance telephone prices or electricity shopping opportunities.

Finally, we propose the use of a performance measure that tracks the aggregate number of contacts the
agency has with interested members of the public, with consumers with complaints about utility service, legislators
and local community groups. These measures capture the output of effort at the Public Advocate Office and convey
a year-fo-year snapshot of changes in the Office’s workload.
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Summary of Ratepayer Savings, 1982 to 2005
Attributable to Public Advocate Interventions

FY 05

Central Maine Power Stranded Cost Case, 25% of the reduction resulting
from the agreed-to 3-year levelization of stranded costs due to a 4-party
stipulation

Maritimes and Northeast FERC Case, a negotiated discount of $750,000
annually for Maine users of natural gas in a fund to be administered by

the Public Advocate

Bangor Hydro-Electric Stranded Cost Case, a $158,259 reduction resulting
from an agreement to adopt lowered cost of equity component of carrying
charges when the Public Advocate was the only party to file testimony

FY 04

Central Maine Power ARP Adjustment, a one-year benefit of $1.33 million
in lower rates due to the PUC’s adoption of our arguments opposing a
retroactive inflation adjustment sought by CMP

Maine Public Service Stranded Costs, a $6.5 million reduction in amounts
deferred for recovery over 2004 to 2008 due to our consultant’s testimony
with no other parties active in this case

Maine Public Service Distribution Rates, 50% of the difference between

MPS’s overall increase request of $1.7 million and the final result of $940,000

FY 03

Central Maine Power ARP Adjustment, a 7.82% reduction in distribution
rates resulted from a 2001 settlement to which the OPA was the only
non-utility litigant and which justifies a 50% share of this reduction
Verizon Sales Taxation Adjustment, at our instigation, Maine eliminated
in February 2003 sales tax on a federal portion of Verizon’s bills
generating $342,000 savings annually '

Assorted Water Rate Case Savings, the OPA realized savings in rates

of $83,000 in a series of water district rate cases in 2002-2003.

FY 02

Stranded Cost Cases (MPS, BHE, CMP), Maine Yankee’s in-state owners
agreed to flow back to ratepayers the credit received from Maine Yankee’s
insurer when the plant ceased operations

Bangor Hydro Rate Case, BHE’s rate increase request was withdrawn by
BHE in conjunction with a 6-year Alternative Rate Plan which we
negotiated for the 2002-2008 period

Telephone Rate Cases, lowered levels of local phone rates for Tidewater
Telecom and Lincolnville Telephone as a result of negotiated settlements
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$ 5,552,023

$ 750,000

$ 158,259

$ 1,330,000

$ 6,500,000

$ 380,000

$ 9,361,552

$ 342,000
$ 83,000
$ 4,654,000

$ 6,400,000

$ 557,000
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5. FYO01

. Maine Yankee Prudence Settlement (FERC/PUC), two in-state owners of
Maine Yankee, CMP and BHE, agreed to acknowledge the increased
value of Maine Yankee output in wholesale markets by agreeing to a
reduction in recoverable stranded costs

. FY 00
° CMP T&D Rate Case, Phase II, stranded cost reduction from excess
earnings in stipulated resolution accepted by PUC on 2/24/00 ??
. Bangor Hydro T&D Rate Case, reduction in final PUC order on items
where the only litigant challenging BHE’s rate request was OPA

7. FY99

. CMP T&D Rate Case, Phase I, reduction in final PUC order on items
where the only litigant challenging CMP’s rate request was OPA

. Maine Yankee Rate Case/Prudence Review (FERC), settlement of
decommissioning case resulted in a $19 million reduction of wholesale
charges, 50% to be flowed-through to CMP, BHE, MPS. Also potential
$41 million reduction in stranded costs billed by MPS through 2008.

FY 97
Consumers Maine Water Rate Case, $8,000 reduction in final rate increase
awards for Bucksport and Hartland where no other party filed testimony

9. FY95

. NYNEX Rate Case, $16.6 million reduction based on items proposed
by no other party and adopted by PUC in final order

10. FY 91

. Bangor Hydro Rate Case, $800,000 in lowered rates based on items
by no other party and adopted by PUC on final order

11. FY 90
. CMP Rate Case, $4 million reduction based on recommendations not
duplicated by any other party which were adopted in the final order

12. FY &9

. New England Telephone Settlement, $5 million reduction in intra-state
where magnitude would have been less without our participation

. CMP Rate Case, only party to file for motion to exclude CMP’s late filed

attrition testimony, motion granted 12/22/89
) Isle au Haut, instrumental in bringing telephone service to island
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14,200,000
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9,500,000

28,000,000

9,500,000

8,000

16,600,000

800,000

4,000,000

500,000

35,000,000
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13. FY 88 and prior
. Bangor Hydro Rate Case, provided sole rate of return testimony
. Maine Yankee Rate Case, (FERC), successfully proposed equity return at
11.9% and flowthrough of $1.5 million settlement with Westinghouse
° Portland Pipeline Cases, successfully intervened at FERC, PUC, DOE
Natural Energy Board (Canada) for approval of new gas supplies
. Seabrook Cases, negotiated agreement for $85 million write-off by CMP
and for PUC and FERC approval of sale of Seabrook shares
. CMP Conservation Programs, worked closely with CMP, PUC and OER
for design of new industrial and residential conservation programs
. Rate Cases: Maine Public Service, 1982 - litigated
Eastern Maine Electric Coop. 1983 - litigated
New England Telephone 1983 - litigated
New England Telephone 1984 - stipulated
Northern Utilities, 1981 - stipulated
Northern Utilities, 1983 - stipulated
Central Maine Power Co., 1982 - litigated
Central Maine Power Co., 1984 - stipulated
Central Maine Power Co., 1986 - stipulated

14. Total FY 89-FY 05, excluding settlements

15. Total FY 89-FY 03, Including Settlements

16. Prior Savings, including settlements, FY 82-FY 88
17. Total, excluding settlements, FY 82-FY 05

18. Total, Including Settlements, FY 82-FY 05
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$ 2,000,000
$ 200,000
$ 10,000,000
$ 20,000,000
$ 100,000
$ 1,000,000
$ 5,000,000
$ 10,000,000
$ 20,000,000

$ 95,580,000
$ 174,175,832

$ 71,050,000

$ 114,780,000

$ 245,225,832
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A. PUBLIC ADVOCATE MISSION

- OUR MISSION: The Public Advocate is committed to provide service in representing Maine utility
consuimers in any matter that is covered by the authority of the Public Utilities Commission so that they have
affordable, high quality utility services. We who work at the Public Advocate’s Office seek to carry out this
representation in a principled, diligent and compassionate manner.

B. AGENCY OBJECTIVES

By July 1, 2007, show a measurable improvement in the cost and quality of utility services in Maine, as
measured by:

*  Areduction in the electricity cost differential for residential customers between Maine and the U.S. from
129% of the national average in 2001 to 120% (Maine Economic Growth Council, 2003);

*  Areduction in the cost of a 5-minute, in-state, long-distance telephone call from 62% higher than the
national median in 1996 to within 5% of the national median (Maine Economic Growth Council, 1997); and

¢  Anincrease in the number of residential households that have telephone service from 96% in 1996 to 98%
by July 2007 (Federal Communications Commission, 2000).

C. PERFORMANCE MEASURES

Recognizing the challenges posed by one-time events (mergers, industry restructuring and competitive
market openings) and by price-cap forms of regulation, the Office’s strategic plan relies on a set of performance
measurements that account for these changed circumstances. Given a reasonable prospect that the number of PUC
cases in which we intervene will decline as the PUC itself relies more on price-cap forms of price-setting, and as
more mergers and acquisitions occur, we now calculate a 3-year average of PUC cases as the denominator for one of
our performance measures - rather than the actual number of cases in any single year. This approach tends to smooth
out the year-to-year variations that arise due to the changed circumstances discussed above. We also calculate a
benchmark for ratepayer savings that represent the 22-year average of savings produced by the PUC’s adoption of
Office positions on individual issues that had not been proposed-by another intervening party in that PUC case. By
means of this type of ratio, we are attempting to provide a useful indicator both of expenditures by ratepayers per
case in a given year and avoid measurement volatility.

Other performance measures have been part of our Strategic Plan for some years now, such as a “batting
average” of recommendations made in formal testimony to the Utilities and Energy Committee of the Legislature that
were subsequently adopted by final vote in that legislative session. A second familiar performance measure from
past Strategic Plans is a quantification of newsletters mailed to consumers at their request with information about
long-distance telephone prices or electricity shopping opportunities.

Finally, we propose the use of a performance measure that tracks the aggregate number of contacts the
agency has with interested members of the public, with consumers with complaints about utility service, legislators
and local community groups. These measures capture the output of effort at the Public Advocate Office and convey
a year-to-year snapshot of changes in the Office’s workload.
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2.

4.

Summary of Ratepayer Savings, 1982 to 2005
Attributable to Public Advocate Interventions

FY 05
Central Maine Power Stranded Cost Case, 25% of the reduction resulting
from the agreed-to 3-year levelization of stranded costs due to a 4-party
stipulation
Maritimes and Northeast FERC Case, a negotiated discount of $750,000
annually for Maine users of natural gas in a fund to be administered by
the Public Advocate
Bangor Hydro-Electric Stranded Cost Case, a $158,259 reduction resulting
from an agreement to adopt lowered cost of equity component of carrying
charges when the Public Advocate was the only party to file testimony

EY 04
Central Maine Power ARP Adjustment, a one-year benefit of $1.33 million
in lower rates due to the PUC’s adoption of our arguments opposing a
retroactive inflation adjustment sought by CMP
Maine Public Service Stranded Costs, a $6.5 million reduction in amounts
deferred for recovery over 2004 to 2008 due to our consultant’s testimony
with no other parties active in this case
Maine Public Service Distribution Rates, 50% of the difference between

MPS’s overall increase request of $1.7 million and the final result of $940,000

FY 03
Central Maine Power ARP Adjustment, a 7.82% reduction in distribution
rates resulted from a 2001 settlement to which the OPA was the only
non-utility litigant and which justifies a 50% share of this reduction
Verizon Sales Taxation Adjustment, at our instigation, Maine eliminated
in February 2003 sales tax on a federal portion of Verlzon s bills
generating $342,000 savings annually
Assorted Water Rate Case Savings, the OPA realized savings in rates
of $83,000 in a series of water district rate cases in 2002-2003.

FY 02
Stranded Cost Cases (MPS, BHE, CMP), Maine Yankee’s in-state owners
agreed to flow back to ratepayers the credit received from Maine Yankee’s
insurer when the plant ceased operations
Bangor Hydro Rate Case, BHEs rate increase request was withdrawn by
BHE in conjunction with a 6-year Alternative Rate Plan which we
negotiated for the 2002-2008 period
Telephone Rate Cases, lowered levels of local phone rates for Tidewater
Telecom and Lincolnville Telephone as a result of negotiated settlements
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. Maine Yankee Prudence Settlement (FERC/PUC), two in-state owners of $ 14,200,000
Maine Yankee, CMP and BHE, agreed to acknowledge the increased
value of Maine Yankee output in wholesale markets by agreeing to a
reduction in recoverable stranded costs

6. FY 00

e CMP T&D Rate Case, Phase II, stranded cost reduction from excess $ 20,000,000
earnings in stipulated resolution accepted by PUC on 2/24/00 ??

. Bangor Hydro T&D Rate Case, reduction in final PUC order on items b 9,500,000
where the only litigant challenging BHE’s rate request was OPA

7. FY 99

. CMP T&D Rate Case, Phase I, reduction in final PUC order on items $ 28,000,000
where the only litigant challenging CMP’s rate request was OPA

. Maine Yankee Rate Case/Prudence Review (FERC), settlement of $ 9,500,000
decommissioning case resulted in a $19 million reduction of wholesale
charges, 50% to be flowed-through to CMP, BHE, MPS. Also potential
$41 million reduction in stranded costs billed by MPS through 2008.

FY 97 _

Consumers Maine Water Rate Case, $8,000 reduction in final rate increase $ 8,000
awards for Bucksport and Hartland where no other party filed testimony

9. FY95

. NYNEX Rate Case, $16.6 million reductlon based on items proposed $ 16,600,000
by no other party and adopted by PUC in final order

10. FY 91

. Bangor Hydro Rate Case, $800,000 in lowered rates based on items $ 800,000
by no other party and adopted by PUC on final order

11. FY 90

. CMP Rate Case, $4 mﬂliqn reduction based on recommendations not $ 4,000,000
duplicated by any other party which were adopted in the final order

12. FY 89

. New England Telephone Settlement, $5 million reduction in intra-state -$ 500,000
where magnitude would have been less without our participation

. CMP Rate Case, only party to file for motion to exclude C,’ s ’late filed . 35,000,000

attrition testimony, motion granted 12/22/89 A G
e Isleau Haut, instrumental in bringing telephone seivice to island
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13. FY 88 and prior
. . Bangor Hydro Rate Case, provided sole rate of return testimony $ 2,000,000
o . Maine Yankee Rate Case, (FERC), successfully proposed equity return at $ 750,000
' 11.9% and flowthrough of $1.5 million settlement with Westinghouse
o Portland Pipeline Cases, successfully intervened at FERC, PUC, DOE NA
Natural Energy Board (Canada) for approval of new gas supplies :
. Seabrook Cases, negotiated agreement for $85 million write-off by CMP NA
and for PUC and FERC approval of sale of Seabrook shares
. CMP Conservation Programs, worked closely with CMP, PUC and OER NA
for design of new industrial and residential conservation programs
. Rate Cases: Maine Public Service, 1982 - litigated $ 2,000,000
Eastern Maine Electric Coop. 1983 - litigated $ 200,000
New England Telephone 1983 - litigated $ 10,000,000
New England Telephone 1984 - stipulated $ 20,000,000
Northern Utilities, 1981 - stipulated $ 100,000
L. Northern Utilities, 1983 - stipulated $ 1,000,000
Central Maine Power Co., 1982 - litigated $ 5,000,000
Central Maine Power Co., 1984 - stipulated $ 10,000,000
i Central Maine Power Co., 1986 - stipulated $ 20,000,000
g 14. Total FY 89-FY 05, excluding settlements $ 95,580,000
15. Total FY 89-FY 05, Including Settlements $ 174,175,832
16. Prior Savings, including settlements, FY 82-FY 88 $ 71,050,000
17. Total, excluding settlements, FY 82-FY 05 $ 114,780,000
18. Total, Including Settlements, FY 82-FY 05 $ 245225832
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THE PUBLIC ADVOCATE’S OFFICE
PROPRIETARY QUESTIONS INCLUDED IN THE
STRATEGIC MARKETING SERVICES OMNIBUS POLL™
(FEBRUARY 2001)

1. The Public Advocate’s Office, headed by Steve Ward, represents the interests of consumers
at the Maine Public Utilities Commission, at the Federal Energy Regulatory Commission,
and at the Maine State Legislature. Were you aware of this office?

1. Yes
. No
96.  Don’t know [DO NOT READ]

IF YES:

la. In general, how effective do you think the Public Advocate’s Office has been in
representing the interests of the utility consumers, particularly with respect to price
issues and service quality? Would you say the office has been: [OPTIONS WERE

ROTATED]

1. Very effective

2. Somewhat effective

3. Not effective

96. Don’t know [DO NOT READ]

1b. In what ways do you think the Public Advocate’s Office could be more effective?
[Open-ended; Multiple responses were recorded]

STRATEGIC MARKETING SERVICES, PORTLAND, MAINE
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Page 26

13. FY 88 and prior
. Bangor Hydro Rate Case, provided sole rate of return testimony
. Maine Yankee Rate Case, (FERC), successfully proposed equity return at
11.9% and flowthrough of $1.5 million settlement with Westinghouse
° Portland Pipeline Cases, successfully intervened at FERC, PUC, DOE
Natural Energy Board (Canada) for approval of new gas supplies
. Seabrook Cases, negotiated agreement for $85 million write-off by CMP
and for PUC and FERC approval of sale of Seabrook shares
° CMP Conservation Programs, worked closely with CMP, PUC and OER
for design of new industrial and residential conservation programs
. Rate Cases: Maine Public Service, 1982 - litigated
Eastern Maine Electric Coop. 1983 - litigated
New England Telephone 1983 - litigated
New England Telephone 1984 - stipulated
Northern Utilities, 1981 - stipulated
Northern Utilities, 1983 - stipulated
Central Maine Power Co., 1982 - litigated
Central Maine Power Co., 1984 - stipulated
Central Maine Power Co., 1986 - stipulated

14. Total FY 89-FY 05, excluding settlements

15. Total FY 89-FY 05, Including Settlements

16. Prior Savings, including settlements, FY 82-FY 88
17. Total, excluding settlements, FY 82-FY 05

18. Total, Including Setﬂ.ements, FY 82-FY 05
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$ 2,000,000
$ 750,000
NA
NA
NA
$ 2,000,000
$ 200,000
$ 10,000,000
$ 20,000,000
$ 100,000
$ 1,000,000
$ 5,000,000
$ 10,000,000
$ 20,000,000
$ 95,580,000
$ 174,175,832
$ 71,050,000
§ 114,780,000
245,225,832
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THE PUBLIC ADVOCATE’S OFFICE
PROPRIETARY QUESTIONS INCLUDED IN THE
STRATEGIC MARKETING SERVICES OMNIBUS POLL™
(FEBRUARY 2001)

1. The Public Advocate’s Office, headed by Steve Ward, represents the interests of consumers
at the Maine Public Utilities Commission, at the Federal Energy Regulatory Commission,
and at the Maine State Legislature. Were you aware of this office?

1. Yes
. No
96. Don’t know [DO NOT READ]

IF YES:
la. In general, how effective do you think the Public Advocate’s Office has been in

representing the interests of the utility consumers, particularly with respect to price
issues and service quality? Would you say the office has been: [OPTIONS WERE

ROTATED]

1. Very effective

2. Somewhat effective
3. Not effective

96.  Don’t know [DO NOT READ]

1b. In what ways do you think the Public Advocate’s Office could be more effective?
[Open-ended; Multiple responses were recorded]
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WATER DISTRICT QUESTIONS

1. Have you heard about proposed legislation that would make voluntary the PUC’s oversight
of water district rate increases?

1. Yes
2. No
96. Don’t Know [DO NOT READ

Under current Maine law, a publicly-owned water district that is run by a board of locally-elected
directors has authority to set water rates on its own — without input or review from the Public
Utilities Commission in Augusta. However, if 15% of the district’s ratepayers request a review of
the rate increase proposal by the PUC, current law places a final decision with the PUC.

The Water Utilities Association and certain water districts, including the Portland Water District,
have announced plans to seek a change in Maine law that will permit any publicly-owned water
district to “opt out” entirely from the PUC’s oversight, without any right to petition for PUC
review by 15% of ratepayers.

2. Do you approve or disapprove [OPTIONS WERE ROTATEDY] of the proposal to change
Maine law to permit any publicly-owned water district to opt out entirely from the PUC’s
oversight?

1. Approve

2. Disapprove
96.  Don’t Know [DO NOT READ]

STRATEGIC MARKETING SERVICES, PORTLAND, MAINE
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Awareness of The Public Advocate’s Office. Figure 1 illustrates that 78.0% of Maine residents
polled indicated that they are not aware of the Public Advocate’s Office, headed by Steve Ward.
This percentage is the same as a figure of 77.9% of respondents who were not aware of the
Public Advocate’s Office as reported in the December 1999 SMS Omnibus Poll™. While
21.3% of respondents indicated that they were aware of the office, three respondents (0.8%) were
unsure.

Respondents with more years of formal education are more likely than respondents with fewer
years of formal education to indicate that they were aware of the Public Advocate’s Office (30.3%
[completed college or more] versus 16.1% [completed high school or less]). In addition, older
respondents are more likely than younger respondents to indicate that they were aware of the
Public Advocate’s Office (24.0% [S5-years or older] versus 13.8% [less than 35 years]).

The Public Advocate’s Office, headed by Steve Ward, represents the
interests of consumers at the Maine Public Utilities Commission, at
the Federal Energy Regulatory Commission, and at the Maine State
Legislature. Were you aware of this office?

80%

70%
60%

50%
40%

30%
20% —

10% -

0%

T
Yes No Don't know

| B sMs Omnibus Poli- Feb 2001 [] SMS Omnibus Poll - Dec 1999

Source: Strategic Marketing Services, Portland, Maine

Figure 1
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WATER DISTRICT QUESTIONS

1. Have you heard about proposed legislation that would make voluntary the PUC’s oversight
of water district rate increases?

1. Yes
. No
96. Don’t Know [DO NOT READ

Under current Maine law, a publicly-owned water district that is run by a board of locally-elected
directors has authority to set water rates on its own — without input or review from the Public
Utilities Commission in Augusta. However, if 15% of the district’s ratepayers request a review of
the rate increase proposal by the PUC, current law places a final decision with the PUC.

The Water Utilities Association and certain water districts, including the Portland Water District,
have announced plans to seek a change in Maine law that will permit any publicly-owned water
district to “opt out” entirely from the PUC’s oversight, without any right to petition for PUC
review by 15% of ratepayers.

2. Do you approve or disapprove [OPTIONS WERE ROTATED] of the proposal to change
Maine law to permit any publicly-owned water district to opt out entirely from the PUC’s
oversight?

1. Approve

2. Disapprove
96.  Don’t Know [DO NOT READ]

STRATEGIC MARKETING SERVICES, PORTLAND, MAINE
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Awareness of The Public Advocate’s Office. Figure 1 illustrates that 78.0% of Maine residents
polled indicated that they are not aware of the Public Advocate’s Office, headed by Steve Ward.
This percentage is the same as a figure of 77.9% of respondents who were not aware of the
Public Advocate’s Office as reported in the December 1999 SMS Omnibus Poll™, While
21.3% of respondents indicated that they were aware of the office, three respondents (0.8%) were
unsure.

Respondents with more years of formal education are more likely than respondents with fewer
years of formal education to indicate that they were aware of the Public Advocate’s Office (30.3%
[completed college or more] versus 16.1% [completed high school or less]). In addition, older
respondents are more likely than younger respondents to indicate that they were aware of the
Public Advocate’s Office (24.0% [55 years or older] versus 13.8% [less than 35 years]).

The Public Advocate’s Office, headed by Steve Ward, represents the
interests of consumers at the Maine Public Utilities Commission, at
the Federal Energy Regulatory Commission, and at the Maine State
Legislature. Were you aware of this office?

80%

70%

60%

50%

40%

30%

20%

10% —

0% T

Yes No Don't know

Bl sMs Omnibus Poll - Feb2001  [] SMS Omnibus Poll - Dec 1999

Source: Strategic Marketing Services, Portland, Maine

Figure 1
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Perceived Effectiveness of the Public Advocate’s Office. Of the 85 respondents who indicated that
they were aware of the Public Advocate’s Office, 49.4% indicated that the office has been either
‘very’ or ‘somewhat” effective in representing the interests of utility consumers, particularly with
respect to price issues and service quality (see Figure 2). This represents a slightly lower
percentage than that found in the December 1999 SMS Omnibus Poll™ in which 54.2%
indicated that they office has been either ‘very’ or ‘somewhat’ effective in representing the
interests of utility consumers, particularly with respect to price issues and service quality.
While 23.5% of respondents think the Public Advocate’s Office has not been effective in
representing the interests of the utility consumers, particularly with respect to price issues and
service quality, 27.1% were unsure.

Residents of Southern Maine (56.6%) are more likely than those in Northern/Down East Maine
(51.7%) and in Central/Western Maine (38.4%) to think that the Public Advocate’s Office has
been either ‘very’ or ‘somewhat’ effective in representing the interests of the utility consumers,
particularly with respect to price issues and service quality. In addition, registered Republicans
(56.6%) are more likely than both registered Democrats (45.9%) and Independents (38.5%) to
indicate that the Public Advocate’s Office has been either ‘very’ or ‘somewhat’ effective in
representing the interests of utility consumers, particularly with respect to price issues and service

quality.

In general, how effective do you think the Public Advocate’s Office
has been in representing the interests of the utility consumers,
particularty with respect to price issues and service quality? Would
you say the office has been:

50%

(N=85)

40%

30%

20%

10%

0% —

Somewhat effective Don't Know
Very effective Not effective

7] SMS Omnibus Poll - Dec 1999 |

rn SMS Omnibus Poll - Feb 2001

Source: Strategic Marketing Services, Portland, Maine

Figure 2
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Ways to Improve Effectiveness. Of the 85 respondents who indicated that they were aware of the
Public Advocate’s Office, 22.4% think that the office could be more effective by increasing public
awareness of the office (see Figure 3). Approximately fifteen percent of respondents (15.3%)
think the Public Advocate’s Office could be more effective by getting more input from customers.
While 4.7% of respondents think the Public Advocate’s Office could be more effective by keeping
the public informed, an additional 4.7% think the office could be more effective by lowering
utility and electric rates. Forty-two percent of respondents (42.4%) were unsure of how the Public
Advocate’s Office could be more effective.

Similarly, in the December 1999 SMS Omnibus Poll™, responses included more
communication with the public about their position, more publicity, listen to the public more,
and be aware of prices customers pay.

In what ways do you think the Public Advocate’s Office
could be more effective? (N=85)
[Open-ended, Multiple responses were recorded]

More public exposure

Get more input from consumers
Keep public informed

Lower utility/electric rates

Get more people involved

Don't Know

[ 1 T T i
0% 10% 20% 30% 40% 50%

Source: Strategic Marketing Services, Portland, Maine

Figure 3
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Public Advocate_Expenditures for 10 Years

FY 95 ( 7 positions)
FY 96 (7 positions)
FY 97 (7 positions)
FY 98 (7 positions)
FY 99 (7 positions)
FY 00 (10 positions)**
FY 01 (10 positions)
FY 02 (10 positions)
FY 03 (10 positions)
FY 04 (10 positions)
FY 04 (NSA position)*
FY 05 (10 positions)
FY 05 (NSA position)

Personal
Services

$388,673
$422,072
$457,550
$468,349
$472,350
$550,232
$636,110
$713,769
$800,029
$872,515

$875,429
$90,486

All Other

$253,568
$223,207
$243,523
$252,682
$501,782
$482,373
$454,600
$510,172
$666,508
$505,774
$2,832
556,067
$132,801

Total
$642 241
$645,279
$701,073
$721,031
$974,132
$1,032,605
$1,090,710
$1,223,941
$1,466,537
$1,378,289
$2,832
$1,431,496
$223,287

*SPO still had payroll at the time and it wasn't moved until FY 05 due to legislation.

**One of these ten positions (Clerk Typist Ill) has not been filled.

Source of funding is dedicated revenue.
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Recent Budget History and Carry Forwards Fxhibit 4

Office of the Public Advocate Page 3 of 4
1998
100% Carry Forward from FY 1997 was authorized
tocarryInto 1998, ... $6O 483 - All Other
LD 2278 authorized for FY 1998.....oviiiiii i, $13,000 - Personal Services
1999

Original Budget Request for the year was $684,549
LD 2278 authorized in FY 1999, . ...viiireii i $30,000 - Personal Services
$350,000 - All Other

Brought final budget to.............ooooeiiiii $1,064,549

2000
Original Budget Request for FY 2000 was $1,084,560

LD 1423 authorized 3 positions for portion of a year......... $114,750 - Personal Services
$42,000 - All Other
$8,000 - Capital

It also authorized reclasses for entire of office staff
for a portion of the year.............c.coooiviiiiiiiiiiiiiin $27,750 - Personal Services

Brought final budget to.................... e $1,277,060

Original Budget Request for FY 2001 was $901,378

LD 1423 authorized entire year salary & benefits............. $154,500 - Personal Services
$50,000 - All Other

LD 1423 authorized funding for reclasses for the year

foroffice staff. . ... .., $60,000 - Personal Services
100% Carry Forward from FY 2000 was authorized to
carry Into FY 2001....oiiiiiii $202,269 - All Other

# lrdught ﬂmal budget t0. «.vue i $1,368,147

G:\Word\Patty\OP A\opa carry forward history 2-14-01.doc



Exhibit 4
2002 Page ‘4 of 4

LD 300 Original Budget Request for FY 2002 was $1,268,628

100% Carry Forward from FY 2001 was authorized to
carryinto FY 2002, ... $386,299 - All Other

PL 2001, Ch 559, Part O, Section 4, OPA reduction of $33,278

Brought final budgetto..............cooooiii $1,654,927

LD 300 Original Budget Request for FY 2003 was $1,335,688

PL 2001, Ch 714, Part O, section 8, OPA reduction of $86,086

100% Carry Forward from FY 2002 was authorized to
carry into FY 2003 ..., $214,889 - All Other

Brought final budget to..............ocooviiiiiiii $1,550,577

Original Budget Request for FY 2004 was $1,500,366

100% Carry Forward from FY 2003 was authorized to

carry into FY 2004 .. ..., $121,173 - All Other
Brought final budget to...............ooooii $1,621,539
005

Original Budget Request for FY 2005 was $1,519,713
PL 2003, Ch 320, $39,763 from OPA personal services

100% Carry Forward from FY 2004 was authorized to
carty into FY 2005 ... oo $204,973 - All Other

Brought final budget to..................oooo $1,724,686

G:\Word\Patty\OPA\opa carry forward history 2-14-01.doc
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Page 4 of :4
2006
Original Budget Request for FY 2006 was $1,519,663
PL 2005, Ch 135, $221,853 from OPA personal services
100% Carry Forward from FY 2005 was authorized to
carry into FY 2006. . ......ooiiiiiiiii i, $221,853 - All Other
Brought final budget to............coooooiii $1,741,546

G:\Word\Patty\OPA\opa carry forward history 2-14-01.doc



Exhibit 5

| Title 35-A; PUBLIC UTILITIES (HEADING: PL 1987, c. 141, PL. A,
@86 {new))
Part 1: PUBLIC UTILITIES COMMISSION (HEADING: PL 1989, c.

' 502, Pt. A, @123 (1p)) |
Chapter 17: PUBLIC ADVOCATE (HEADING: PL 1987, ¢. 141, PL. A, @6

§1702-A. Evaluation of needs and resources

1. Definitions. As used in this section, unless the context otherwise indicates, the
~ following terms have the following meanings.

A. "Low-income consumers" means residential consumers for whom paying
public utility bills is difficult or impossible without some form of assistance or
government aid; [1997, c. 166, §1 (new).]

B. "Residential consumers" means consumers who take public utility service for
domestic purposes; and [1997, c. 166, §1 (new) .]

C. "Small business consumers" means commercial consumers that employ fewer
than 100 employees. [1997, c. 166, §1 (new) . 1]
[1997, c. 166, §1 (new).]

2. Intent. It is the intent of the Legislature that the resources of the Public Advocate
be devoted to the maximum extent possible to ensuring adequate representation of the
interests of those consumers whose interests would otherwise be inadequately
represented in matters within the jurisdiction of the commission. [1997, c. 166,
§1 (new) .] '

3. Priority. When the interests of consumers differ, the Public Advocate shall give
priority to representing the interests of consumers in the following order:

A. Low-income consumers; [1997, c.’ 166, §1 (new).]
B. Residential consumers; [1997, c. 166, §1 (new).]
C. Small business consumers; and [1997, c. 166, §1 (new).]

D. Other consumers whose interests the Public Advocate finds to be
inadequately represented. [1997, c. 166, §1 (new). ]

This subsection does not require the Public Advocate to represent the interests of a
consumer or group of consumers if the Public Advocate determines that such
representation is adverse to the overall interests of the using and consuming public.

& I .

Sagid




STATE OF MAINE

PUBLIC ADVOCATE OFFICE
112 STATE HOUSE STATION
AUGUSTA, ME 04333-0112

TEL. 207-287-2445

E-mail: Wayne.R.Jortner@maine.gov
hitp://'www.maine.govimeopa

RATEWATCHER
TELECOM GUIDE

" MORE SETBACKS
FOR LOCAL
COMPETITION

Since last April, customers
trying to sign up with
competitive local telephone
companies, such as USA and
Homefield, were surprised to
learn that new customers were
no longer being accepted. After
the FCC changed the rules

. governing the wholesale costs
of access to Verizon’s network,
small competitors had a

choice — raise prices (and lose
customers) or stop taking new
customers. Now, there are no
economical alternative local
service options for most
residential customers. High
volume toll customers still have
access to unlimited local/long-
distance and local/DSL bundled

plans. Those with high-speed
Internet (broadband) still have
Voice Over Internet (VOIP)
options, and, if service is
_reliable in your area, there are
also wireless options.
However, neither VOIP nor
wireless service are yet fully
reliable substitutes for regular
phone service. (cont’d p. 2)

PUBLIC ADVOCATE WINS
APPEAL AGAINST PUC AND
VERIZON AT THE MAINE
SUPREME COURT - AGAIN

MAINE
PUBLIC
ADVOCATE

For the second time, the Maine Supreme Court has
vacated the Public Utilities Commission’s Order
approving Verizon’s 5 year regulation plan. The
Public Advocate challenged the Commission’s orders
because the PUC failed to ensure that Verizon’s rates
would not be higher than the rates that would be set
under the traditional method of cost-based
ratemaking, as required by state law. The PUC
argued that the rate comparison was impossible, when
applied to a multi-year period, and therefore, it had no
obligation to even hear the evidence offered by the .
Public Advocate. The Court rejected the PUC’s argument, finding that it could not
ignore a state statute, based on the PUC’s own regulatory preferences or based on the
difficulty of compliance. The Court also found that, if the PUC cannot fulfill the
requirements of alternative régulation, it must go back to traditional regulation. In
the new proceeding now underway the Public Advocate will try to prove that
Verizon’s rates should be reduced and that the PUC’s service quality standards
should be tougher.

he best bargains for instate and inter-
g, and don’t charge deceptive
ty or if you use fewer than 100
on time.
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(Verizon continued from page 1) Verizon and the other T )
three former Bell Companies have had enormous success in § Another Local Rate Increase For Verizon
their strategy to eliminate local telecommunications
competition. Their aggressive litigation and lobbying have En May, the Public Utilities Commission allowed

resulted in FCC and court decisions that have greatly Verizon’s local rates to increase by 21¢ per month to
weakened the ability of smaller competitors to provide account for the final reductions in access charges paid to
wireline telephone service and high-speed Internet service. R Verizon by long-distance companies. This rate increase
The promise of the 1996 Telecommunications Act was that § was ordered despite the strenuous objections of the Public
companies like Verizon would open their networks to Advocate. Since Verzion’s rates have been nullified by
competition in exchange for the right to serve the interstate ¥ the Maine Supreme Court, we argued that there is no
long-distance market. However, after winning the prize of R appropriate base rate from which to add increases.

access to the long-distance market, the Bells launched their
aggressive fight to kill local competition. Now, it appears
that we’re headed back to a monopoly market for plain
local telephone service.

Maine Supreme Court Ruling

In 2004, Verizon successfully challenged, in federal court,
FCC rules governing competitive access to its network.
After the FCC refused to appeal those decisions, the FCC
adopted new rules much less favorable to competitors.
Having achieved its goals to change federal regulation, in
April 2005, Verizon went so far as to sue the Maine Public
Utilities Commission in federal court after the PUC
determined that it had authority to require Verizon to
continue to offer types of wholesale access that Verizon
promised to make available when it sought entry into the
interstate long-distance market. to resist furnishing these facilities.
Recently, the PUC interrupted its consideration of “line-
sharing”, which allows competitors to provide DSL Internet
service. The PUC put the case on hold after Verizon
moved to have it dismissed based on an FCC ruling that
several southern states could not require Bell South to
provide DSL to its local customeis who use a competitor’s
local voice service. In essence, the FCC is allowing the
Bell companies to undermine competition by telling
customers they must buy the phone company’s bundled
services if they want DSL. Verizon also appealed to the
Maine Supreme Court, the Maine PUC’s decision to allow
a very small Skowhegan-based DSL provider to access
Verizon’s network in order to bring DSL to rural customers
who have no other access to broadband services. In June,
that case was resolved in favor of the Skowhegan provider.

Looking for a Public Payphone?
The Maine Legislature

What may turn out to be the worst assault on competition is
the impending merger of Verizon with MCI, along with the
impending merger of AT&T with SBC (the second biggest
of the four Bell companies, after Verizon). Not only will
these mergers remove the only large local service ’
competitors to Verizon and SBC, but it removes their only |
well-financed lobbying and legal opposition in Congress,
the FCC, and the courts. As the new rules for the
telecommunications industry are developed in Congress
over the next few years, the legislative agenda of the Bells
may become a virtual monopoly.

the competmve marketplace

Page 2
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After recent changes in FCC rules there is very little competition for residential local telephone service. The following
chart shows alternatives for Verizon’s business customers and for residential customers whe use a high volume of toll
minutes. Business rates heavily depend upon the services chosen and length of contracts. Compare these rates to

Verizon local service rates as follows:

Verizon’s standard rates: Res.— $17.79 economy, $19.29 premium, Bus.— $35.38 economy, $38.49 premium.

4 features -

AT&T One Rate B&R Unlimited local and long-distance
$55 (Res. Plan)
BCN Telecom (888) 866-7266 B &R B $26 to $30 per line* *Depending on customer
bentele.com R 5% below Verizon rate location
ChoiceOne (877) 277-6836 (207) 432-1000 |B Starting at $23.30 per line Various exchanges
choiceonecom.com $27.70 w/8 features
Conversent (800) 275-2088 conversent.com |[B $26.50/mo. per line or Various exchanges
$25/mo. with /2-3 year commitment
CTC (800) 287-9875 ctcnet.com B $27 to $38 per line
Excel (877) 668-0808 excel.com R $32.45 to $38.90* with 3 features *depending on location and
(Requires Excel long distance) long-distance plan.
Includes 100 LD minutes
GWI (866) 494-2020 gwi.net B*&R Res. $40 including unlimited long- 5 features at $5 extra
» distance (if bundled w/DSL) *Bus. rates are higher
$50 without/DSL Various exchanges
Lightship (877) 548-7447 B Rates range from $26.96 to $16.86 Long-distance rates from
lightship.com depending on volumes and types of 3.5¢ to 2.8¢
selected services
MCI (877) 777-6271 B&R Unlimited local and long-distance 5 calling features included
theneighborhood.com Res. - $50* 1st month free
Bus. - $60 *Qver $66 with surcharges
and taxes
Mid-Maine (877) 643-6246 B &R B $26 - $32 Service available in
midmaine.com R - $49 - local/DSL bundle selected exchanges
Oxford (800) 520-9911 B&R  |R:$17.22.82222 B:$3128-$40.34 | . Norway/South Paris__
oxfordnetworks.com | Rz $40.(with 5. fealufes). « s + s « ma Plls OLLepiston/Auuin.
B - $31-28 - $40.34 depending on Bus. service avail. in many
number of lines ($7.72 per line) areas in southern and
central Maine plus Bangor
PineTree (866) 746-3873 B $25 - $35 per line Greater Portland &
pinetreenetworks.com . Lewiston areas
Time Warner (800) 833-2253 R $40 with digital cable or Roadrunner VOIP based
twedigitalphone.com $45 with analog cable TV Southern Maine only
(Voice over Internet) $50 without the above Includes unlimited long-
distance, many features
USA Telephone (877) 872-2800 B&R R - $20-$25 with 3 features Local services bundled with
| savewithusa.com (depending on location) 2.9¢ instate and interstate
| Closed 1o New Customers |B- $29-$32 per line with 3 features LD minutes (B and R)
T o ' T " |(depending on location)
Volume 16 Page 3
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pdate

The USF fee-
September 30
telephone and
service, school.and:

35

11.36¢

Calls to

international
5% sales tax on initial store purchase mobile phones
and phone refills may be priced
much higher.
Sam’s Club (similar offers at BJ’s & www.onesuite.com £
Costco) or renew by phone
24 months from activation or last 6 months from activation or last
recharge recharge
No - Yes via Internet NOTICE — Sam’s .
Yes Yes Club/AT&T now
15¢ - 3.5¢% | applies a 15%
(*2.5¢ from Montreal, Toronto, | § surcharge when you
& Vancouver) add minutes by
43¢ 55¢ phone.
Enhanced features offered at extra Many free enhanced features.
charge. Can use in many countries.
800-530-6744 866-417-8483

LONG-DISTANCE — UPDATE

Approximately 400 long-distance companies are licensed to serve customers in Maine. However, most of them are

! serving limited business markets or charging rates that are not competitive with the lowest-cost companies. For the
past few years, two long-distance companies have emerged as the best bargains for most of Maine’s toll customers —
Pioneer Telephone and Touchtone Communications. Touchtone is the better choice if your local phone company is
not Verizon. Both have been providing good service with courteous treatment of their customers, as well as good
prices. While the big carriers like Verizon, MCI, AT&T, and Sprint still have very large shares of the toll market,

§ their prices and monthly fees for standalone long-distance service translate into unnecessarily higher bills for the very §
same service that is available for less.

These traditional “pay as you go” long-distance plans are still the best option for the majority of telephone customers.
-# However, alternatives exist for those in Verizon territory who use many toll minutes each month and those who want
 to bundle local service with long-distance and/or DSL service. For those served by a non-Verizon local phone
company, the only alternatives are unlimited bundled plans that are offered by your local phone company, VOIP
rvices, and wireléss services.

Velume 16 Page 5
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TRADITIONAL PAY AS YOU GO LONG-DISTANCE PLANS

Looking for a good long-distance service to combine with basic service from your local phone company?
Here are two good options: choose Touchtone if you are served by an independent rural local phone
company. Choose Pioneer or Touchtone if you live in Verizon territory, but Pioneer has an edge if you use
over $15 of long-distance per month or are willing to accept email billing.

1 TWO LOW-PRICED FULL—- SERVICE LONG-DISTANCE PLANS

o (RESIDENTIAL) Instate Interstate Instate Interstate

RESIDENTIAL per minute rate

(excluding surcharges & taxes) 3.5¢ 3.25¢ 4.25¢ 4.25¢
nthly Minimum

ynthly Fee

LOW @ H mins. per month
=DIUM @ 100 mins. per month

LABLE IN RURAL INDEPENDENT AREAS?

99¢ fee waived w/online billing or
usage over $15

*Touchtone Agents in Maine:
1 888 5904-2500 1 888 866-7266
1800 619-2537 1 877 885-9844

*99¢/mo. per 800 number.

1 866 764-8001 1 888 262-7864

Alt. Plans - Rate Buster 2.9¢
instate/2.7¢ interstate with 1-minute
billing.

6-second billing.

Lower rate may be available for high-
volume customers.

second billing.

Pioneer is a Maine company.

Customer service 1-800-266-4006

.9¢/min. to call other Pioneer
ustomers.

Late payment causes rates to double,

*+$1.99/mo. per 800 number
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One Loss and One Gain in Maine’s Local/
Long-Distance Market

USA and Homefield recently temporarily suspended
service to new customers after the FCC issued an order
eliminating the method of access to Verizon’s network
used by USA and Homefield. USA and Homefield are
now faced with higher costs to provide service to new
customers and therefore, have stopped taking new
customers instead of raising prices.

GWI, Maine’s second largest provider of high-speed DSL
Internet service (after Verizon), has recently entered the
local and long-distance voice telephone market. GWI is
offering unlimited local and long-distance calling for $40/
month when bundled with their $30 DSL service ($70
total), or $50 without DSL service. This is regular fully
reliable phone service — not VOIP service. Unlike most

| other local telephone companies in Maine, GWT has
decided not to charge the $6.38—8$6.50 line surcharge, so
subtract about $6.50 when comparing their price to your

cutrent phone service. We like that!

Page 7 of 4

GWD’s new GWiLine versus Time
Warner’s Digital Phone

In comparison to GWI’s $70 DSL/phone bundle (see
left box) Time Warner’s Digital Phone is priced at
$40 when bundled with its $45/month Roadrunner
service, for a total of $85/month. However, price isn’t
the only difference -- Time Warner’s Digital Phone is
a VOIP service, though it works differently from most
other VOIP services. Time Warner routes calls
through a local telephone company in order to provide
full E911 capability and service that is more reliable
than those that originate over the public Internet.
However, like other VOIP services, Digital Phone will
not work during an electrical or Internet outage.
GWTI’s new phone service is traditional, more reliable
phone service. Neither service is economical,
however, for customers who use less than 300 long-
distance minutes per month. Both services are
available only in selected geographic areas.

aining in Popularity

¢m for customers with a high-
¢ pros and cons of VOIP.

Page 7
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‘l’c_)_}_v _in_ggn.la_l:[i_(lmal rates

Unlimited to US & Canada, $3 O/onth ‘ Early ermina‘uon fe may ppl if]
($30 activation fee) cancelled within 1 year
Europe - 5¢ to 9¢ Adapter included
Unlimited in Maine $10/month +3.9¢/min. Adaptor included
interstate & Canada & $40 activation fee

$10 with own device

" Unlimited World |
(US + 20 countries) $20/mon.
Unlimited to US, Canada & $30 activation fee
. VWesternBurope | $20Mmonh First month free
500 Minutes US, Canada & $15/month $40 termination fee within 1 year
Western Europe
Unlimited US & Canada $30/month $40 fee if cancel w/in 1 year
Europe 5¢ to 8¢ Requires prepayment
l'_.l_l_‘—I—i— W GOSN R GEDRAN K MW X SERIER X $30activationfee
Unlimited Europe or bundled .
rages forspecifiecounties, _§ . . 340MmON Adapter included
500 minutes US & Canada $15/month
350 Western Europe $15/month .
Unlimited US, & Canada $20/month Claims to be E-911 compliant
WONRNE W ERNS N TERTESC A RGNS B FOSERE 3 SO - -E.wleﬁ Eoﬁl — $3O ACtivation Fee
.. . . Adapter included
Unlimited Calls to Europe/Asiaj $30 extra per continent/ Claims ok with dialup
month :
Unlimited to other members FREE Can work with a special telephone
(May ring regular phone or free software
numbers with separate service)
Unlimited to other Sipphones § Free to other Sipphones
May ring regular phone #s Reg. calls start at 2¢ Using telephone adapter ($60) or
computer software (free)
Unlimited PC to PC Free to other Skype users} Using computer mike/speakers
May ring regular phone #s Reg. calls start at 2.3¢
Unlimited US, Canada, Guam, $40/month No adaptor needed
Puerto Rico & Virgin Islands ($50 without E-911 compliant
Roadrunner)
Europe 7¢ to 8¢
Unlimited US $25/month
Unlimited ME + 200 Long $15/month RAd?ftgr 1l-nC1;rdtZ(3m :
Distance Burope 5¢ to 9¢ equired 1-ye
Unlimited US & Canada _} __ _$25/month  __
500 Minutes $15/mo. (3.9¢/min. $30 Activation Fee
after 500 included) Adapter included

Page 8
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th a Service Provider

@

over telephone, electric, gas and water
tance service but not interstate service.
1ssist in resolving Iong-dlstance service

. GOmpames and cable companies. Staff members can

a fair payment arrangement, give advice concerning rules that
¢ or billing disputes. Decisions of the Consumer Assistance
ommission.

service providers are largely unregulated businesses. The FCC in
j le service and there are some federal rules that govern serv
riodically approve the franchise agreement with the cable opi
by your town. However, in most cases, neither your town 1o
idual dispute. ‘

thansumers Only a few states have adopted service quah, ~
as a result of a settlement with various state attorneys ge

ion of a wireless contract. Unicel has agreed to comply with
hange for being made eligible to receive federal universal s
those subsidies and we expect those rules to apply to them
riod for cancellation. '

vices — (Dial-Up, DSL, wireless or Cable-Modem) — A
ovided by an affiliate of a regulated telephone company, the
d telephone utilities are under no obligation to 1mprova
Service.

tact Information
Maine PUC — 1800 452-4699 — (public utility complair

Federal Communications Commission — www
concerning cable or wireless companies — but the FC

Maine Attorney General — 207-626-8800 con;
services and may take action in the case of an

I Can’t Hear You Now?

In his State of the State speech, Governor Baldacci
announced two initiatives, one seeking to encourage greater
broadband availability in Maine and the other to increase
‘wireless coverage throughout the State. As part of this
project, the Governor asked the Public Advocate to compile
data about wireless dead spots. Since January, the Public
Advocate has been gathering that information and plotting it
on a map on our web site. If you know of a place where
your wireless service will not work, please give us a call at
287-2445 so we may add your information to our online
map. You may view the map at www.maine.gov/meopa

V an’t Hear You Now”).
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Traveling Abroad?
Consider An Unlocked
GSM VWireless Phone

Wireless phones sold by U.S. wireless carriers are almost always locked to their own
service. In other words, the phones are often useless when you choose a different
service provider, even within the U.S. However in many countries around the
world, you can use an unlocked phone ; , o
using the GSM (Global System for Mobile
Communications) standard. Since most of |
the world uses the GSM standard (as do a
few U.S. carriers), you can use your phone
in many countries, as long as your phone
operates on the frequency used by the country you’re in. It is possible to buy
an unlocked GSM phone with three frequency bands (covering most countries)
for as little as $80. However, U.S. carriers may refuse to activate your
unlocked GSM phone. European carriers use 900 and 1800 MHz while North
Anmerican carriers use 850 and 1900 MHz.

How does it work? Typically, your unlocked GSM phone will work with a
prepaid wireless service. When you arrive in a foreign country, you buy a SIM
(Subscriber Identity Module) card, which you insert into the phone. It works
much like a prepaid calling card, except that a SIM card becomes a physical
component of your device. It effectively activates your account,

determines your phone number, and keeps track of your minutes.

Where to find them? Unlocked GSM phones are
available on many web sites — just search “unlocked
GSM phones”. One retailer with a good description of
the service is www.telestial.com

Do You Want Wireless Service
Only For Emergencies? One
Option Is No Service At All

Many people desire wireless service as a means to contact 911
in case of emergency. However, most people don’t realize that
you don’t need to pay for wireless service in order to have
access to 911. When monthly service is discontinued or
prepaid minutes are expired, your wireless phone is still capable.
of contacting 911 to report an emergency. New prepaid
wireless phones with included minutes are available for as little
as $36. However, there are a few caveats to bear in mind:

vith the FCC, asklng thi

, the many misleading s 1. Older wireless phones and those without an assigned

phone number are not compatible with E911, which
allows the dispatch center to determine your location.
2. You will need to remember to keep the phone’s battery
charged. It is easy to forget to do that when you rarely
use the phone.
3. Keep all unused wireless phones away from children
because they continue to provide live access to
roent dlspatch centers -Old cheap phones
1l id p!  are sometimes gwen to

requiring industry refot
r doing little to protect




PINOLS YOI ‘5108100 T20A-0M] AXNDAI SU0N0LI0Id PasTHOADE AURTU Je1) SIemag  901AJ0S o3UBYD NOA USTM Seld SSOaIIm ISUI0 (M 3[qnediuos aq jou Kew ueyd SSO[AIIM M PIISIO suoyd oy Jet;
. ‘(1 98ed s9s) suerd predoid 295 ‘oFesn AousFIowe Jo JRUITIIMN IO —

"SeINYe) PIOUBAPE JOUI0 PUR [IRWIAdI0A “SUl[[e) Aep-¢ ‘Suniep [1eD) ‘Surpiemio ] (8D ‘gl ofre)) apnjour sueyd 180
"BOIE PISUSDI] J19Y) JO SPISINO SIN000 2FeSN JO %05 JI SOTAISS AJRUINLIA} 01 JYSII 9Y) QAIOSSI SIPLIIE) - IFCHTNL

‘suonowiold JUSIINO NOqE NS 10LNT0D 12aA-7 10 | ¢ SUIUSIS USTM S0IJ USYJO ST OU0YJ = N g

"ULIS} JOBIU0S JO UoneIdXs 9I0faq 901AIs [90urd nok J1 Kdde Ajjereuad (00z$ 01 0ST$) - So9F HOLE[[D @
"10eRU0d 1eak-g Butugis usy 1o ‘ouruo Furseroind uatpm jsenboi wodn paatem sewmewos axe ing Ajdde usyo (9g$ 03 57§) - SIIF UG
"asn Jo vaxe ul Arfenb 9510400 AJ110A sAemIe pue suonowrod 1saje] J0J SOYSGOM JOSYD PUE [[BI - JUE

“(Auo suejd eso] swios 03 sjqeorjdde) eaxe awWOY SpISING ST HONEUNSOP [[ed HoyM sued feso] owios o3 Ajuo sorjdde oJE: e

“UONZAOE INOTYIM U4 sauotd [[20 WO} S10m AUl S[Teo AUsTIaWS [[6 "S91AI0S ISWO0ISHO J0J souoyd Tejujjsh {

‘suepd 1oujo Aueur X

*BaIE SWIOY SPISINO Wolj Fulffed uaym sorjdde ~ ISTEYD

Page 11 of 44

Exhibit 6

*381EY0 LIIXO INOYNM. POPUIIUL SAUI] Ty
*3[IGOT 0) IO TOZLIDA PI[U[)
*SOTUNOY)

S0 X 23 doyepeseg wdossoipuy
puepIeqny ur sueld SONIeW UOZLID A

<

*S[[e0 Suruooul pAINUIfun JOJ BIXD G§

*S[[BD [01U[] 0} [oOIU[) PIITUITUN SIPNIIUT 4
‘(30enU0d Ol 250010

‘90IAPR INQ) 108NU00 YIIM Jodeayyd 0gg 03 07$
st suoyd 1ad 9911d —enondo s1 108109 301AIS

* 0 A1ojendal,, yuow;/g9g

T % GN
“10 AN “VIN Vd Sopnjout va1e papuedx,

*3]IGOT 03 STIGOT J0] LIIXS 0T $+

‘sueyd e

03 serjdde 997 L1018 nG01,, ST T$ RO
“0F$ e HielS sepnum

9]IGOW 0} S[IGOW PIJII[UN PUR ISAO]OY
"JOBIUOD A 7—UONRAIOR 81§

N ENESN
ANZ VI ‘LA ‘HN (eory ynotusyo g Jo sued
S JO ISO ‘1A ‘HN | S[1JO ISOIN “VIN ‘TN SN Jo1soN mm_éoxmv SN JO YonA I IN ‘1D
‘GIN JO SURg LA “HN ‘AN VIN AN
Jo sueg
JOISON
feoIe papuedxo j
0 sov 0 a5y 0 ur Ao 0 P6L §
69 !
0 0 0 0 ﬂ
] £ VN SIS 0% V/IN 0z$ cT1$ 0z$ V/IN ,
#sv Jor | Psv #ov #sy 0 oy 0¥ #ov #sy
pojruuf) PN} BIX0 C6'G$ JOF pajpuIur) payrujur} 0005
00§ 006 |} osv x0001 peyuwiuny Q0TI 008 00¢€T 0001 006 0S¥ 009
+09$ 09% 0s$ 0L$ 05$ 0S$ or$ 09$ or$ 0F$s
. _s,:a:m:
(9+94-957-008) - (855€-79¥-008) — 1%29] - (SSHH-9£€-008) (00¥6-++6-888) (00S0-1££-008)
WO UOZLIIA WO [Idun wodIenpPasn wod.remsun
LABEYN oy IEMIP) S (I®LV) 1emau)

Volume 16

Page 11



maj orlty of customers and we have therefore not inel

*$30to $130
(includes 10 minutes)

$100
(includes $20 air time)
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$30 to $150

(depending on card chosen)

$90 (1 - $90 365-day refill)

$90 (6 - $15 refills)

Much of Maine ME, Southern VT, NH Much of US
(except Portsmouth area) (spotty in Maine)
35¢ day
* *
20¢ to 60¢* 10¢ night/weekend 25¢ or 10¢
Double the airtime rate 99¢ 0

0 0 0**
$20 $15 $15

60 - 365 60 30, 90, 180

(depending on card chosen)

$100 (4 - $25 90-day refills)

$180 (6 - $30 60-day
refills)

*$175 (7 - $25 refills)

$150 (6 - $25 90-day refills)

$300 (6 - $50 60-day
refills)

#$210 (6 - $35 refills)

$300 (3 - $100 180-day refills)

*Depending on phone, $30
reconditioned phone with 100
min.

**Depending on number and
duration of minutes
purchased.

Minutes rollover.

Minimum annual cost of min-
utes calculated at day time rate.
*Bonus minutes with refills of
$25 or more.

Talk Tracker to Talk Tracker
10¢ min.

Minutes rollover when you buy
additional minutes.

*With 10¢ plan, a charge of 99¢
per day applies when there is any
incoming or out going use. 10¢
plan allows unlimited mobile to
mobile (Cingular to Cingular).
**15¢ per minute additional to
Canada.

AT&T now aplies a 15% sur-
charge when you purchase new
minutes for an existing card by
phone.

Minutes rollover.

Page 12
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CC Net — 207-443-2211 — clinic.net

SAMPLE OF RESIDENTIAL INTERNET SRVICES IN MAINE

3 eail addrees with 5 MB space

$17.50 to $20/mo.

. No setup fee
IDial Maine — 800-624-6380 — dialmaine.com }5 email addresses with 100 MB space $16 to $20/mo.

No setup fee

IGWI — 866-494-2020 — gwi.net

2 email addresses with 40 MB space

$9@10 hrs. / $16@40 hrs.
$20 to $23/mo. unlimited
$15 setup fee

MFX Internet — 877-432-7637 — mfx.net

1 email address with 5 MB space

$20/mo. $20 setup fee

Midcoast Internet — 207-594-8277 —

3 email addresses with 20 MB space

$18 to $20/mo. @ 300/hrs.

imidcoast.com $10 setup fee
IMid-Maine — 877-643-6246 — midmaine.com 5 email addresses with 20 MB space $15 to $18/mo.
_ No setup fee

MPDU — 800-721-1063 — mpdu.com 4 email addresses with 5 MB space | $15/mo. No setup fee

INNEI — 866-500-6634 — nnei.net 1 email address with 5 MB space $19 to $22/mo.
No setup fee

{Panax — 888-452-5100 — panax.com 3 email addresses with 5 MB space $14.92 to $19/mo.
No setup fee

Points South — 866-490-0100 — psouth.com

1 email address with 10 MB space

$15.83 to $19.50/mo.
No setup fee

USA Internet — 800-288-5072 — prexar.com

2 email addresses with 6 MB space

In transition - call for new|
prices

Verizon — 877-483-5898 — verizon.com

1 email address with 10 MB

$20/mo. @ 150 hours
$23/mo. - unlimited
$10 fee or signup online

XpressAmerica Internet Service —
888-504-6200 — xpressamerica.net

5 email addresses with free personal
web space

$13 to $15/mo.

No setup fee

$5.50/mo. @ 150 hrs.

550access.com — signup online — 550access.com § 1 email address with 5 MB space
: $9/mo. @ 300 hrs.
with accelerator
$7 setup fee
j650dialup.com — 866-255-2164 — 650dialup.com| 5 email addresses with 10 MB space $6.50/mo.
$8 setup fee
AOL — signup online — aol.com Multiple email addresses $20/mo.
AT&T Worldnet — 800-400-1447 — att.com 6 email addresses with 60 MB space $15/mo.
$22/mo. with accelerator
No setup fee
{Earthlink — 800-327-8454 — earthlink.com 8 email addresses with 10 MB space $20 to $22/mo.
‘ , per email address $25 setup fee
Juno/Netzero — 888-349-0029 — netzero.com § Email on the web with 1 GB space $10/mo. ]
m $15/mo. with accelerator

Volume 16
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10/m0. |

Clinic.net

" Available in parts of Cumberland,

space $13/mo. with accelerator

{Netscape — 800-716-7445 — getnetscape.com Email on the web with 10 MB space $10/mo.

Peoplepc — 877-947-3327 — peoplepe.com 4 emails with 10 MB space $10/mo.
: $13/mo. with accelerator

SAdatanet — 800-290-2655 — usadatanet.com Unlimited email addresses $10/mo.
$15/mo. with accelerator

3 ail addresses with 5 MB space

Res. S/mo. Bus. $60/mo.

07-443-2211 Androscoggin, Sagadahoc, Lincoln, $100 setup fee
clinic.net and Aroostook counties + $10/mo. equipment lease
Downeast Wireless Available in Ellsworth area 3 email addresses with 5 MB space $50/mo.

* 1207-667-7414 $450 to $700 setup fee
downeastwireless.net
MFX Internet Presque Isle, Caribou, Mars Hill, }10 email addresses with 5 MB space $40/mo.
877-432-7637 Houlton, Sleepy Hollow, Mapleton Plus $8 each additional PC
mfx.net and part of Fort Fairfield $100 setup fee
Various locations in the mid-coast {4 email addresses with 20 MB space| $50/mo.
07-594-8277 area $295 setup fee

E\Midcbast Internet
idcoast.com

ioneer Wireless
66-335-1254
pioneerwireless.net

Northern Maine - Medway to Fort
Kent

5 email addresses with 10 MB space

Res. $35/mo. Bus. $45/mo.
Setup fee $99 - $199

SJV Wireless, Inc.
877-475-8638
sjv.net

Fort Kent, Wallagrass, some areas
of St. John

Usually within 3 miles of phone
company central office

1 email with 3 MB space

Call local phone company fr
details

Res. $35/mo. Bux. $50./mo.
Res. Installation $99
Bus. Installation $199

Res. ($30/mo. - $60/mo.)
Call company for rates

‘ cadia Net
00-994-6375

 Jacadia.net

Available throughout Maine in
selected exchanges

5 email/residential - 10 email/ -
business - with 50 MB space

Res. $35-$55/mo.
Bus. $80-$120/mo.
Bus. $250 setup fee

GWI
66-494-2020
i.net

Available in 40 exchanges within
Verizon’s territory

5 email addresses with 40 MB space|

Res. $30/mo. Bus. $50/mo.
No setup fee

® IMXF Internet
77-432-7637
mfx.net

Presque Isle, Caribou and Houlton
areas

10 email addresses with 5 MB space

Res. $35/mo. Bus. $60/mo.

07-594-8277

' F’Iidcoast Internet
midcoast.com

Available throughout Maine in se-
lected exchanges

4 email addresses with 20 MB space|

$35/mo. Verizon customers
$60/mo. Non-Vz customers
$75 setup fee

West Enfield, Levant, Plymouth ,
Alton and Passadumkeag

5 email addresses with 20 MB space

Res. $30/mo. Bus. $60/mo.
$75 installation fee & $150
equipment fee

Lewiston/Auburn (not all areas yet)
and Norway/South Paris

5 email addresses with 10 MB space

Res. $38/mo.
Bus. $65-$80/mo.

st



ivot.Net
800-400-5568
pivot.net

Available n selected exchanges

5 email addresses with 10 MB space

Page 15 of 44

Exhibit 6

$35/mo.

erizon 877-483-5898

Available in much of Verizon
territor

Central Maine area

9 email addresses with 10 MB space

Multil email addresses wi 10
MB space

Res. $38/mo. Bus. $60/mo.
Res, 35 w/1 yr. contract

Re. $43/mo. Bus. $7/mo.
Install, fee varies

adelphia.net +$5/mo. modem rental
Comeast. Berwick, So. Berwick, Eliot & {7 email addresses with 10 MB space}$43/mo. cable TV customer
888-633-4266 Kittery $58/mo. non-cable TV
comcast.com customer
etrocast Online Acton , Lebanon, Sanford, 2 email addresses with 40 MB space $30/mo.

800-695-2545 Shapleigh, Springvale +$2.50/mo. modem rental
metrocastcablevision.com $100 installation fee
Pine Tree Cablevision Machias area 3 email addresses with 10 MB space $29/mo.
800-220-3320 +$5/mo. modem rental

tc-me.net $50 installation fee

Susquehanna
207-729-6663
suscom-maine.net

Brunswick and Freeport areas

1 email address with 10 MB space

Res. $30/mo. Bus. $52/mo.
$30 installation fee

Time Warner
800-833-2253

IDirecway
direcway.com

888-667-5537 |

York, Cumberland and Aroostook

Counties

" Available statewide

aiaddrsses wi 0 MB space

8 email addresses with 10 MB space

[ $60/mo. + $600 quipeﬁt

$45/mo.
No installation fee

cost

Skycasters 800-853-0434 Available statewide 2 email accounts $70/mo. + $600 equipment
skycasters.com & installation cost
Starband  800-478-2722 | Requires clear view of southern 20 email addresses with 10 MB $70/mo. + at least $500
starband.com sky space equipment cost

GET FREE ADVICE FROM THE

PUBLIC ADVOCATE'S TELECOM
TEAM ON JULY 20, 2005
IN PORTLAND, MAINE

Come see us at the Maine Mall on July 20, 2005
| from 10:00 to 5:00. Our staff will be happy to
| provide advice about the most economical
telephone, wireless and Internet services for your
needs. If you can't be there but would like to
 arrange for us to meet with a group of people in
your area, please give us a call. Check our website
for fiiture everits in other locations.

iﬁﬂume 16

OPA Staff at the Maine Mall — July 7, 2004
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Public Advocate Office
112 State House Station
Augusta, ME 04333-0112

PUBLIC ADVOCATE AND STAFF: Electronic Version of the
‘ ' Ratewatcher Now Available

If you have Internet access and would
like to receive the Ratewatcher
electronically, we can send you an email
containing the pdf ﬁle and a link to the
web versmn of the

Wéyne, Patty, Ron, Mary; Eric, Debbie, Steve & Bill
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LIKELY STANDARD OFFER PRICE INCREASE
COMING MARCH 1, 2005

The current standard offers for CMP and BHE residential customers both expire the
last day of February 2005. We do not yet know the price for the next standard offer,
but all signs indicate that it will go up significantly. This bad news results from the
world price for natural gas which, because of the number of generators that use this
fuel, sets the price for electricity in New England. The price for natural gas, in turn,
is heavily influenced by the world oil price. (See chart on page 5.) The futures
market for electricity supply in New England currently indicates that the next
standard offer prices could be as much as 2¢ higher, perhaps even higher. This
would mean at least a 7¢/kWh price. The PUC has begun efforts to hold the auction
- for the next standard offer, but will probably not make its final decisions until much
later this year.

The PUC is using a more flexible standard offer bid process than in the past. Partly
as the result of a request from the Public Advocate and the AARP, the Commission is
seeking staggered rather than single bids. In other words, each bidder is being
asked to bid up to five different “strips” of power. The first “strip” would be for one
year, the next for two, the third for three, etc, with all beginning March 1. As each
“strip” expires, the PUC will solicit replacement bids. This will allow for a more
average, stable price over time. This will tend to reduce prlce spike;
may also Of course, counter the effect of perzod1ca11y low pr;ces

. For a more detailed view, pxlease fele)
‘ ne,gov/mpuc/

I S
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2 Internet Through an
Electrical Qutlet

3-4 Solar Resources in
Maine

5 Regional Green-
house Gges Initiative:
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stment. Contact MéIPL now and you will begin
iryernt contract expires.

INTERNET THROUGH AN ELECTRICAL OUTLET?

What would it be like to have a high-speed Internet connection that was always on and that you could access

anywhere you had an electrical outlet? A technology known as broadband over the power lines (BPL) promises to

provide consumers with that very service. While it may be a while before it comes to Maine, there are currently

about four dozen pilot programs deploying this technology, including one in Cincinnati, Ohio where over 16,000

consumers are experiencing broadband Internet comparable to both cable and DSL. There are also at least four
fully commercial offerings in other states.

It works like this. The information signal rides
along the power line but at a different frequency
than the electricity. In order to reach your home,
the electric utility must install devices to route the
signal around existing electrical transformers.
Once this is done, customers simply obtain a
specialized modem one end of which plugs into
any socket and the other goes to a computer.

Problems with full-scale deployment of BPL
include the lack of standardized hardware in the
BPL industry and the complaints of ham radio and
other high frequency transmitters who assert that
BPL interferes with their transmissions. An effort
is currently underway dealing with the first issue,
and the Federal Communications Commission
(FCC) in Washington, a supporter of BPL, has
recently issued a rule to deal with the second.
Once these two issues are resolved (the rule may
be appealed), we may see more BPL activity.

One of the main benefits of BPL would be the
increase in competition for broadband access.
The price of BPL is likely to be comparable to
cable and DSL services. Another consumer
benefit of BPL is that uploading speeds match the

download speeds, an improvement over current services that only offer this option at much higher price.

~ Electric utilities and their customers may also benefit as well, as BPL may lead to automatic meter reading, better
‘understanding of outages and more information to help balance the electricity load during peak demand hours.

! Though there are still a few hurdles for BPL to jump, and possibly several years to wait, it is possible that BPL will

be a major part of future technology.

. None of Maine’s investor-owned utilities have any current plans to offer BPL though each has said it is monitoring
developments. Bangor Hydro has indicated that it would consider offers from BPL providers who wished to use

their system for delivery of BPL.
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VOLUME 9 — NOVEMBER 2004 : PAGE 3
SOLAR RESOURCES IN MAINE

Have you ever thought about installing a solar roof or system
on your home? Here are some facts and tips to think about.

What is the Cost? The cost of installing a photovoltaic (PV) system on your
house will depend on the type of system you want, how much power you want it
to produce, and the difficulty of installation, all of which are dependent on the
unique characteristics of your home. The cost varies between $7 and $10 per
installed watt of power. Thus, a 2 kW system would cost between $14,000 and
$20,000, not including batteries. Obviously, the analysis should not stop there,
as you may be able to recover some or all of this investment over a term of years
in the amount of utility bills you would avoid. This is a complicated analysis with
many factors. Ata minimum, consider the following incentives.

First, Maine law allows for “net metering”. A solar home may be connected to the electric grid. Ifit is grid-
connected, the electric company has to allow your electric meter to run both forward and backwards allowing you
to both take electricity from and return electricity to the grid. A net-metering consumer is allowed to “bank” for
12 months the difference between the energy their system has produced and the amount they take from the grid.
During these 12 months, you may use one month'’s surplus generated by your rooftop system to reduce or elimi-
nate a subsequent month’s deficit. After 12 months, if you owe the utility money, you must pay the balance, but if
the balance is on the side of the utility they do not have to pay you. This protects homeowners from licensing and
regulation issues and is also intended to keep homeowners from installing PV systems that are larger than their
needs.

B Another incentive is that you may be able to sell the solar (or
green) attributes of your system. In other words, because your
PV system generates electricity without burning fossil fuels, it
has value. There is now a market for “green tags” which are
imply certificates that represent this value. While it is imprac-
ical, if not impossible, for individual homeowners to find buy-
rs for their tags, there are brokers who may be willing to buy
them from you for resale. One national program is Mainstay
Energy Rewards, which buys three, five, or ten years worth of
' green tags for a one-time payment of up to $170 per kW. Main-
stay Energy, a private company, runs the program.

Finally, there may be incentives for Maine residents in the
availability of federal loans from multiple government agen-
cies, which help provide loans for installation of renewable en-
TR RS S ergy. To search for incentives in a different state or updates for
the state of Maine, mcludmg a description of the Mainstay energy rewards, check out the Database of State Incen-
tives for Renewable Energy at http://www.dsireusa.org.

Is there enough sun in Maine? It may seem as if Maine winters are too long and cold and the sun too low in the
sky for solar energy to be worthwhile. It seems, however, that we make up for the decreased power of the sun up
here in the north because it shines more often. In a study done by Sun Wize Technologies, a company that sells
solar panel systems, Portland has a higher year around average of sunlight hours than 40 out of 100 cities included
in the study. Caribou also did well in this study, having a higher average than 26 cities. Some of the more southern
cities with lower averages were Washington, D.C., Pittsburgh, Pennsylvania, and Richmond, Virginia. This means
Maine can be a good place for solar power.

Who can I talk to? There are many resources for solar technology in Maine, including many Maine
based companies, a list of which can be found below. Another resource is the Maine Solar Energy Asso- @
ciation (MESEA) which has both a website and newsletter. MESEA and the Maine Public Utilities Com-
mission ha.ve also offered educational seminars on solar products building and installation. They are
] these agam as solar technology gains importance over the coming years.
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PAGE 4 - ELECTRICITY GUIDE

Environmental and political benefits. In the long
term, the initial investment in the technology may pay for
itself; it may actually be cheaper than conventional
generation. The up front costs are high, but the yearly
maintenance costs are low, and the sunlight is free. The
benefits that you can’t put a price on are those that help
the environment. Solar power burns no fuel and thus has
zero emissions, reduces local air pollution, offsets
greenhouse gases (which are responsible for global
climate changes), conserves energy, and also reduces
the need for dry-cell battery disposal. Finally, consider
that many conventional generation methods consume ;
non-renewable resources that must be imported, making g
us dependant on other countries. Finally, one other
benefit: during prolonged power outages, you would
have electricity if the sun shines or if you have battery
back up.

Further information. For more information, consider
the following resources:

In Maine:

Maine State Energy
Program: a division of the Maine Public Utilities Commission, 18 SHS Augusta,
ME 04333-0018, ph. 287-3831 website: http://www.state.me.us/msep/index.html
Applied Solar Concepts: Energy conservation products and services, solar
heating, solar electric systems: 103 3™ St., Bangor, ME 04401, ph. 207-942-8036
. Central Maine Solar: PV systems and installation: P.O. Box 56, Athens, ME

{ 04912, ph. 207-474-8845

| Dandy Solar Electric: PV systems and installation: P.O. Box 142, Prospect

. Harbor, ME 04689, ph. 207-963-7286

~ The Greenstore: PV systems, solar hot water, energy efficient appliances and
more: 71 Main St., Belfast, ME 04915, ph. 207-338-4045, website: http://www.
greenstore.com

Penobscot Solar Design: PV systems and installation, fully licensed
electricians: 569 Back Ridge Rd., Penobscot, ME 04476, ph. 207-326-0779,
website: www.penobscotsolar.com

Talmage Solar Engineering/Blue Link Solar: PV systems and installation,
mail order catalog: 25 Limerick Rd., Arundel, ME 04046, ph. 877-785-0088,
website: www.solarmarket.com or www.blueinksolar.net

Outside Maine, Mail Order Catalogs:
New England Solar Electric: PV equipment and appliances: P.O. Box 438, 401

Huntington Rd., Worthington, MA 01098, ph. 800-914-4131, website: www.
newenglandsolar.com

Sunnyside Solar: PV seminars, PV equipment and appliances: 1014 Green
River Rd., Brattleboro, CT 05301, ph. 802-254-4670, website: www.
sunnysidesolar.com

Sunweaver: PV systems, solar hot water, appliances: 1049 1* NH Turnpike, Northwood, NH 03261, ph. 603-942-
5863, website: www.sunweaver.org

Real Goods/Jade Mountain: PV systems, appliances and more: Real Goods/Jade Mountain, Customer Services,
360 Interlocken Blvd., Suite 300, Broomfield, CO 80021-3440, ph. 800-762-7325, website: www.realgoods.com
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REGIONAL GREENHOUSE GAS INITIATIVE: AN UPDATE

In the spring of 2004, a coordinated effort began in the Northeast to come to terms with the major underlying
causes of global warming - hopefully with as much success as previous regional programs to control acid rain and

! NOy and SOz pollution. Those previous efforts are credited with major reductions in pollutants that created the acid
rain phenomenon. Those programs relied on a “cap-and-trade” system where total allowances for the emission of
NOyand 8O, from power plant smokestacks and other sources were “capped” at a historic level with permission
for individual sources to buy and sell “trading” allowances.

Public Advocate Steve Ward has served since June 2004 as a member of the Stakeholder Group of the Regional
§ Greenhouse Gas Initiative (RGGI), providing advice to the environmental and utility regulators who are pursuing
this strategy. RGGl is an effort of nine Northeast states (New York, New Jersey, Vermont, Massachusetts, Maine,
New Hampshire, Rhode Island, Connecticut and Delaware) along with observers from the Canadian Maritimes,

f Pennsylvania and Maryland, to design a regional system for allowance trading for greenhouse gas emissions in the

| context of a regionally-mandated cap on such emissions. This initiative is consistent with previous actions taken |
£ jointly by the New England governors and Canadian Maritimes Premieres.

| At a series of quarterly meetings, the RGGI Workgroup of regional regulatory officials meets with 34 stakeholders
and alternates representing industrial users of power, generators of electricity, local utilities, consumer advocates
and environmental organizations. At these meetings the Workgroup is making progress in finalizing a cap-and-
trade system for the nine participating RGGI states. We expect this system, when implemented next year, to sub-
stantially reduce the release of greenhouse gases over time.

There may be some price impacts for electricity consumers as the costs of the RGGI program are reflected in
wholesale power rates. However, because Maine is a regional leader in the generation of renewable power and in
the implementation of electricity efficiency programs, price impacts may be substantially smaller here than in
other states. In fact, because of the ability to trade allowances, generators of renewable power in Maine will com-
mand a substantially higher price for their output with the implementation of RGGI. This will mean a positive eco-

! nomic impact for much of rural Maine.

Spot Prices Settled
Fuel Qil, Mo. Natural Gas -
2 NY Gal - Henry Hub,
converted to § per
MMBTU's MMBTU
o
P
=
&
®3 o «© = = h= = = o
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Maine Public Advecate Office
112 State House Station
Augusta, ME 04333

ABOUT THE PUBLIC ADVOCATE OFFICE

§ Stephen G. Ward, the Public Advocate, and his staff of seven represent Maine’s telephone, electric, gas,
and water customers before the Maine Public Utilities Commission, the courts, and federal agencies.




RATEWATCHER™ **
TELECOM GUIDE

STATE OF MAINE
PUBLIC ADVOCATE OFFICE
112 STATE HOUSE STATION
AUGUSTA, ME 04333-0112
TEL. 207-287-2445
E-mail: Wayne.R.Jortner@maine.gov
http://www.maine.gov/meopa

VOICE OVER INTERNET -
ISIT READY FOR PRIME TIME?

The Regulatery Debate - VOIP (Voice over Internet Protocol) is often called a
“disruptive technology.” It is disruptive because it represents a whole new way of
making local and long-distance phone calls that bypass expensive equipment and are
not subject to taxes and universal service contributions paid by traditional telephone
companies. Recently the FCC announced that states may not regulate Internet-based
telephone services, but failed to answer many troubling questions. For example, if rural §
phone companies lose their biggest customers to VOIP, will they need to substantially §
raise rates in order to serve their remaining customers who have no access to broadband §
and continue to rely on traditional local phone service? There’s also a concern that ?5
many VOIP services don’t reliably provide E911 service. Eventually, Congress may
have to act in order to resolve the problems presented by two different sets of rules
governing two similar services.

Blitninacsmini o s ssimtorisomssms s

Is It Right For You? - VOIP customers should know that audio quality is not always

as good as traditional phone service and that generally, VOIP will not work during a power interruption. However,
VOIP services offer numerous high-tech advanced features that are either not available or are very expensive when
offered by your traditional phone company. In addition, VOIP is a portable service — if you take your VOIP phone or
adaptor to China and plug into a broadband connection, your phone can ring in China and generally, no additional
charges apply. But the E911 emergency responders won’t find you in China — they may think you’re calling from your
local residence, based on

your phone number. THE BOTTOM LINE

Finally, you generally
won’t find taxes, FCC line
fees, universal service fées,

Long-Distance Only — Touchtone and Pioneer are still the lowest-priced services while continuing to
provide very good customer service. If you are served by an independent (not Verizon) local phone

or state-imposed surcharges
on your VOIP bill (but
Vonage has been known to
charge the USF fee to
customers even though it
doesn’t directly contribute
to the USF).

(continued on page 3)

| access issues may

company, Touchtone is the clear choice.

Local Service — Small business customers have several options but savings depend on many factors.
Residential customers have fewer options but may find significant savings on bundled services if ....

1) Your monthly long-distance usage is over 800 minutes; 2) Your instate long-distance usage is over
300 minutes; or 3) You use optional calling features. Such customers should consider bundled services
from USA, IDT, MCI, Homefield or Verizon.

Prepaid Calling — Onesuite and AT&T/Sam’s are neck and neck but offer different benefits as shown on
the prepaid comparison chart.

Wireless - Low-volume users should compare prepaid wireless offers. If you use over 100 minutes per
month, compare the regular wireless plans. Your best choice depends on many details, including your
location in Maine.

Internet — Broadband is best if you can get it. For dial-up, choose between low-cost national services
such as 650dialup if it offers local calling access to your telephone number, or pay a bit more for a Maine
company with local or statew1de toll-free access, oﬁ:en w1th hetter customer service and features.

VOIP — A new choice for. those.wi itha %roadband conngction. Even moderate users can save money and |,
replace their nce phone company, but quality, rehabmty, and/or emergency

pending on the provider. Currently, no VOIP service is likely to work when |
the power is out. Beware that VOIP services are unregulated.
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PROSPECTS FOR PHONE AND DSL
COMPETITION LOOK BLEAKER
BUT THE MAINE PUC CAN HELP

The last few years have not been good for small companies who |
offer local telephone services in competition with the giants like

Verizon. The ability of small firms to access Bell company (e.g. )
Verizon) networks was the central theme of the Telecommunications Fg | Fl? r al?swcta)rs. ;
Act of 1996. However, recent FCC and federal court decisions have greczuwe site

narrowed that access and may result in decreased local competition.
One glimmer of hope is that Maine’s Public Utilities Commission

will exercise its state authority to promote local competition and 125 l g
encourage the expansion of broadband services.

For example, Skowhegan Online, a one-man company in the
Skowhegan area, has developed a clever way to extend high-speed
DSL Internet service to rural customers who have no access to fast
Internet services. This service requires access to unused Verizon " M T

wires in a way that is somewhat different from the exact “network M . ' ’ i ’ ﬂ I
element” that is available under federal rules. The PUC ordered Puzzle by Natalie
Verizon to-make that facility available and Verizon promptly Across

appealed that decision to the Maine Supreme Court. This scenario is
consistent with the Bell companies’ strategy of using litigation to try

1. Low long distance rates in all parts of Maine with no

s . monthly fee
- to block competition whenever possible. 12. Association of Maine’s small rural phone companies
’ . 19. Maine’s largest independent dialup & DSL ISP
Another competitive service at risk is DSL service that relies on 25. It’s a Maine-based-long-distance company

“line sharing” — the use of Verizon’s wires to simultaneously 38. Offers TV, Internet & Telephone in L/A area

provide DSL with Verizon’s voice service. The Public Advocate

" . e o D
and competitive providers have asked the PUC to maintain line o
sharing at affordable rates even though the FCC has decided to 3. A Maine-based local and long-distance company
phase-out the requirement for Verizon to share its lines. This 7. We wrote this for you (acronym) (not a company)

12. Offers TV, Internet and VOIP in southern Maine

complex mix of changing federal rules and potential state authori :
P e P ty 24. Serves more than 40% of U.S. population

has created enormous uncertainty for the industry and for
consumers.

Broadband (high-speed Internet) availability has b SOMETIMES, NO NEWS IS BAD
roadband (high-speed Internet) availability has become more e
important, not only because it provides much better Internet access, NEWS » STILL NOD 1S ON
but also because Voice Over Internet Protocol (VOIP) telephone FROM THE

service is expected to overtake traditional phone service over the
next few years. Most VOIP services require a broadband '
connection. On May 1

The Telecommunications Act of 1996 is, by all accounts, broken and Public A
a major rewrite of communications law is expected in the new Verizon.
Congress. Given the current influence of the Bell companies, we are refusal ¢
' not optimistic, but we will continue to fight for more competition excessivi
and lower prices for consumers. ]

esult in th;{s case even if we win.

Page 2



(VOIP continued from page 1)

WHAT’S FREE? If you have a broadband connection (e.g. DSL, cable-modem, broadband wireless, or broadband satellite),
you can take advantage of VOIP now, and talk to anybody in the world, without paying a penny. Skype is a free service that
provides good voice quality conversation from your computer (via microphone and speakers or headset) to any other Skype
user with a computer. Skype also offers a low-cost service that will connect you to anyone with a telephone; rates to most
countries are about two cents per minute (.017 Euros). Pulver’s Free World Dialup is also free and you can use it without a

computer, but you’ll need to buy a special phone or download free software.

WHAT YOU GET AT THE HIGH END Time Warner’s Digital Phone is a VOIP service available to many southern Maine
and Presque Isle area customers. Unlike most VOIP services, Time Warner provides a 207 telephone number and allows you to
transfer your current telephone number to the VOIP service. In addition, Time Warner says that its system is now fully
compliant with Maine’s E911 emergency response system while most other VOIP services cannot route emergency calls as
reliably. But Digital Phone, priced between $40 and $50 per month, only makes sense for those who use over 400 minutes of

long-distance calls or those for whom the added features are important.
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SAMPLE OF VOIP RETAIL SERVICES

Unlimited to US & Canada
(5,000 minute limitation)

$30/month
($30 activation fee)
Europe - 5¢ to 7¢

Promotion - 1 free month
Early termination fee may apply
if cancelled within 1 year

Unlimited local - $20/mo. Adapter included
Unlimited US and Canada $40/month 207 # available
($50 without Roadrunner)] Can keep your phone number

Europe - 8¢ to 22¢

E-911 compliant

Unlimited US & Canada

......................................................... $25/month
500 Minutes $15/mo. ( 3.9¢/min. Plus USF fee
after 500 included) Adapter included
Europe - 3¢ to 12¢
........... Unlimited US ... |....$2%month . 207 # available
200 minutes interstate plus $15/month Adapter included
unlimited Maine Europe - 5¢ to 9¢ 1-year term .
Unlimited US & Canada $35/month Reaui t
RO URNURURURSUURRUORNY SO Europe. - 2¢ t0.5¢...... quires prepaymen
500 minutes US & Canada $15/month . $30 activation fee
Requires $100 adapter purchase
500 Western Europe $20/month q
Unlimited US & Canada $20/month Claims to be E-911 compliant
..................................................... Europe -2¢ 10 3¢ . $30 Activation Fee
Unlimited Calls to Europe/Asia| $30 per continent/month Adapter included
Unlimited to other Sipphones | Free to other Sipphones | Using telephone adapter ($80) or
May ring regular phone #s Reg. calls start at 1.9¢ computer software (free)

Unlimited PC to PC
May ring regular phone #s

Free to other Skype users
Reg. calls start at 2.2¢

Using computer mike/speakers

Unlimited to other members
(May ring regular phone
numbers with separate service)

FREE

Can work with a special telephone
or free software

Adapter

»_, !lll!;-—)-

Volume 15

Cable Modem or

DSL Connection F/\/\z

\ —>\Internet

Tradtional Telephone
Network
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Business customers in Verizon territory have many options for local telephone service. Residential customers have a few
options, but only those with high toll usage or a need for optional services, will find savings. Compare these rates to
Verizon’s standard rates: Res.— $17.58 economy, $19.08 premium, Bus.— $35.17 economy, $38.28 premium.

VERIZON LIMITS COMPETITION BY LINKING ITS LOCAL AND DSL SERVICES

Want to get high-speed DSL service from Verizon and local phone service from another phone company? Unfortunately,
you can’t. Verizon sells DSL only as a bundle with its local service. Moreover, Verizon’s commonly advertised DSL rate
of $29.95 only applies if you combine it with a more expensive bundle of optional local services. This type of product
bundling suppresses competition and forces consumers to pay higher monthly bills. We believe consumers should have the
right to pick and choose each service separately, and buy it from whomever they choose. For different reasons independent
DSL providers, like GWI, do not provide you with DSL service unless you keep your local service with Verizon. GWI’s
best rate of $29.95 for DSL is $5 lower than Verizon’s standard DSL rate.

Poge &
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TELEPHONE SHOPPING SHORTCUTS
WHAT TYPE OF CUSTOMER ARE YOU?

I make very few toll calls, (fewer than 800 minutes per month) and I live in Venzon territory.
P’m not interested in any optional features...

Consider switching long-distance to Tbuchtone or Pioneer (pages 8-9).
Keep Verizon for local service only.

Ilive in Verizon territory and use fewer than 800 toll minutes per month, I am inter-
ested in Caller ID, Call Waiting or Call Forwarding...

Consider switching local and long-distance service to USA Telephone (page 9) or Homefield :
(page 4, 6).

Consider Homefield Telecom (pages 4, 6).

I plan to use DSL service as my Internet connection in Verizon territory
and want the most economical phone services. I use fewer than 800 min-
utes per month...

Keep Verizon for local service because, currently, most DSL providers will not
provide DSL service if you switch your local service from Verizon. You
should consider switching your long-distance services to Touchtone or Pioneer (page 8-9).

I live in Verizon territory and use more than 800 minutes per month...

Consider unlimited local and long-distance plans shown on page 7. IDT (p.7) is the
cheapest at $40 per month (not including standard surcharges and taxes). If you use DSL
and want an unlimited plan, you’ll probably be limited to one of the Verizon Freedom

packages.
I am served by a local independent rural phone company...

Switch instate and interstate long-distance services to Touchtone. You have no alternative
choices for local service, other than wireless and voice over Internet (page 9).

P
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DO YOU RELY ON PREPAID CALLING FROM HOME?
KNOW THE DISADVANTAGES AS WELL AS THE ADVANTAGES

1. You pay before you use the service and the
minutes can expire — many customers never
use all of the minutes they’ve paid for.

Dialing is less convenient

Prepaid calling is a great way to call
when away from home.
The rates are generally the cheapest

Busy signals and failed calls are more frequent, though available, but not necessarily for short
still unusual. calls (see item 4).

All calls are rounded up to the next full minute, so the 3. You avoid several surcharges that

rate isn’t as low as you might think, in comparison to a apply to normal long-distance

full service, direct dial plan, with 6-second billing. . service.

If you run out of minutes, your call will be interrupted.
You may have to listen to advertising when making a
call.

Most services don’t provide a detailed list of calls so
it’s hard to know if your minutes are accurately

accounted for.
PREPAID CALLING — UPDATE

5% sales tax on initial store purchase
and phone refills

Sam’s Club (similar offers at BI’s & www.onesuite.com
Costco) or renew by phone
24 months from activation or last 6 months from activation or last
recharge recharge
No Yes via Internet
Yes ’ Yes
15¢ 3.5¢%
(* 2.5¢ from Montreal, Toronto,
& Vancouver)
44¢ 55¢
Enhanced features offered at extra Many free enhanced features.

charge. Can use in many countries.

800-530-6744

866-417-8483

cldalso eht™p get local service plus 200 minutes of instate
and 2 free calhng features AII addltional calls cost 5 cents per mmute. In comparison, Verizon’s local service combined

% with its instate Pine Tree Calling Plan would cost $35.68 without the features that Homefield includes.

i X SN

T
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USF FEE IS RISING TO 10.7%

As a result of unnecessary new accounting rules imposed
upon the USF by the FCC and because of growing
demand for program beneﬁts, the USF surcharge, which
ills, has increased to
10 7%. In seeking to | rograms and to
minimize the USF raf sponsored
legislation to exempt essary federal
rl ngress to pass

THINK BEFORE YOU CLICK TO AVOID OTgamza’ﬂOH is ﬁghﬂllg tok

advocating for a much more e ﬁme)nt‘U >F The USFisa
INTERNET PHONE SCAMS $7 billion fund that keeps phone rates affordable in rural

o N . areas, discounts phone service for low-income people,
Don’t remen UYL ! issau or provides-telecom and Internet services for schools and

tomers have  |ibraries, and subsidizes telemedicine.
e bills for calls

ly, the source :
on a pop-up PRIVACY ALERT
to dial very

CXpenstve p nload a program  § cystomers may block Caller ID by dialing *67 before
to your comp m repeatedly. making a call or by ordering free per-line blocking.

Our advice: ¢ -cotests, or However another type of signal called ANI may still
games. Ify & large bill for a call that you transmit your identity to certain businesses. That’s why

suspect to bépart of a scam, make a complaint to the Public

LL Bean may know who you are, even before you say a
Utilities Commission (1800 452-4699) or call us for advice. Y Y Y Y

word. Caller ID Blocking may be ineffective in calls
with large companies.

UNLIMITED LOCAL AND LONG-DISTANCE PLANS

AT&T One Rate USA Unlimited to U.S *may choose 4 out of 11
1-800-222-0300 4 features® $55 features / Voicemail - add
att.com $5
IDT Unlimited ‘Unlimited to U.S. ] Voicemail available at extra
1-800-254-1718 6 f , $40
. eatures charge
idt.net
MCI Neighborhood ..
1-877-777-6271 Jalimited to U.S. $50 Includes voicemail
mcei.com
Oxford Networks -
1-800-520-9911 Jniimited to U.5. & Canada $80 Lewiston/Aubur area only | ¥
rdnetworks,com |
. . VOIP Service
Unlimited to US & Canada $40* *Up to $50 w/o Roadrunnet |
Advanced features or Digital/Cable
ossemvencs Unlimited to U.S. & Canada 655 Includes voicemail
) 5 features Add $30 for DSL
;Lver}zan,cﬂm ‘ ]

%@&Lx;ma 15 Page 7
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I WIRELESS DEPARTMENT I

CHANGES IN MAINE’S WIRELESS MARKET

Merger of AT&T Wireless With Cingular - This merger will increase the former
“Bell” Companies’ control of the wireless market. Cingular is principally owned by Bell
South and SBC (two of the 4 remaining Bell companies) while Verizon (another former
Bell company) is a principal owner of Verizon Wireless. In addition, competitive choices
will be diminished because of the merger of two large players in a market with relatively
few participants. However, Maine’s AT&T customers may benefit from the merger. Since November, Cingular has made
mobile to mobile calling available between all 46 million Cingular and AT&T customers. In addition, Cingular has added
its rollover minute plans as an available feature for AT&T customers. Overall, AT&T Wireless customers should expect to
see stronger coverage in other parts of the U.S. However, these changes are not automatic — you may need to sign up fora
new plan. Beware that by accepting new features, you may obligate yourself to a new contract term.

US Cellular and Unicel Are Expanding Coverage - US Cellular has recently moved aggressively into the Portland
market and has been offering attractive promotions to win new customers there. In addition, both US Cellular and Unicel
are planning to expand service to certain unserved high-cost rural areas in Maine, using federal subsidies. As a result of
being designated as eligible to receive such subsidies, Unicel is now subject to certain billing rules of the Public Utilities
Commission. The same will apply to US Cellular after it completes that eligibility process.

New Rights For Wireless Customers - As a result of a settlement with Attorneys General of many states, including
Maine, major wireless carriers have agreed to new consumer protection standards. The settlement provides that
consumers shall have access to more detailed coverage maps before signing up for service, consumers shall have at least
14 days to cancel new service contracts without penalty, and carriers must more clearly disclose important terms of
wireless agreements in their ads and contracts. The settlement was made only with Verizon, Sprint and Cingular, but we
hope that all wireless companies will comply.

WIRELESS COMPAN
BUT TRYING TO KEEP THI

Free phones, lots of minutes, unlimited off-peak minutes, and fancy
there’s a darker side. There’s a growing trend to require a two-year ¢ '
being equal, it’s always better to have a shorter, rather than a longer con
time while plan features and benefits tend to increase over time. For example
Portlaiid market with attractive promotions, customers who are locked into a

re you use the service? Get the cancellation policy in writing — you shé
ith no further contract obligations. ’

f your designated home area, youw’ll pay for
s you travel all around the U.S., make sure the
potty “national” home areas.
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INTERNET DEPARTMENT

TRUE OR FALSE? - YOU CAN PAY
MORE FOR FASTER DIAL-UP

Many dial-up Internet services advertise a faster or
premium dial-up connection for an additional $4 or §5 per
month. Such ISP’s increase your speed by compressing
the data that forms web pages and email before it is
transmitted by your ISP. You are provided with software
that decompresses the data when it hits your computer. In
essence, less data is sent over telephone wires, allowing
the information that forms your web pages and email to
flow more quickly. Ifyou find your connection to be too
slow and you can’t get a broadband connection, this is
worth a try.

SAMPLE OF RESIDENTIAL INTERNET SERVICES IN MAINE

CC Net — 207-443-2211 — clinic.net

$17.50 to $20/mo.
No setup fee

3 email addresses with 5 MB space

[Dial Maine — 800-624-6380 — dialmaine.com

$16 to $20/mo.
No setup fee

5 email addresses with 100 MB space

IGWI — 866-494-2020 — gwi.net

$9@10 hrs. / $16@A40 hrs.
$20 to $23/mo. unlimited
$15 setup fee

2 email addresses with 40 MB space

MFX Internet — 877-432-7637 — mfx.net

1 email address with 5 MB space $20/mo. $20 setup fee

Midcoast Internet — 207-594-8277 — midcoast.com

3 email addresses with 20 MB space §$18 to $20/mo. @ 300/hrs.

_ _ $10 setup fee
Mid-Maine — 877-643-6246 — midmaine.com 5 email addresses with 20 MB space $15 to $18/mo.
No setup fee
MPDU — 800-721-1063 — mpdu.com 4 email addresses with 5 MB space | $15/mo. No setup fee
INNEI — 866-500-6634 — nnei.net 1 email address with 5 MB space $19 to $22/mo.
No setup fee
Panax — 888-452-5100 — panax.com 3 email addresses with 5 MB space $14.92 to $19/mo.
No setup fee
Points South — 866-490-0100 — psouth.com 1 email address with 10 MB space $15.83 to $19.50/mo.
. No setup fee
ijrex%r 88-5072 — prexar.com 2 email address with 6 MB space 0 hours
[Verizo 8 — verizon.com " Temail address with 10 MB ours
’ N o, - unlimited
% BN i e of signup online
sAmerica Internet Service — 888-504-6200 5 email addresses with free personal $13 to $15/mo.
— xpressamerica.net web space No setup fee
Volume 15 Page 13
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$5.50/mo. @ 150 hrs.
$9/mo. @ 300 hrs.
with accelerator .
$7 setup fee

650dialup.com — 866-255-2164 — 650dialup.com

5 email addresses with 10 MB space

$6.50/mo.
$8 setup fee

AOL — signup online — aol.com

Multiple email addresses

$23.90/mo.

AT&T Worldnet — 800-400-1447 — att.com

J6 email addresses with 60 MB space

$12/mo.
No setup fee

Earthlink — 800-327-8454 — earthlink.com

8 email addresses with 10 MB space,
per email address

$22/mo.
$25 setup fee

juno.com

Juno/Netzero — 888-349-0029 — netzero.com

Email on the web with 10 MB space

$10/mo.
$15/mo. with accelerator

Localnet — 888-488-7265 — localnet.com

5 email addresses with 5 MB space

$10/mo.
$13/mo. with accelerator

fPeoplepc — 877-947-3327 — peoplepc.com

Webmail with 10 MB space

$11/mo.
$16/mo. with accelerator

Clinic.net

SAdatanet — 800-290-2655 — usadatanet.com

Auvailable in parts of Cumberland,

Unlimited email addresses

$10/mo.

3 email addresses with 5 MB space

$15/mo. with accelerator

Res. $40/mo. Bus. $60/mo.

207-443-2211 Androscoggin, Sagadahoc, Lincoln, and $100 setup fee
linic.net Aroostook counties + $10/mo. equipment lease
Downeast Wireless Available in Ellsworth area 3 email addresses with 5 MB space $50/mo.
207-667-7414 $450 to $700 setup fee
downeastwireless.net
FX Internet Presque Isle, Caribou, Mars Hill, 10 email addresses with 5 MB space $50/mo.
77-432-7637 Houlton, and Sleepy Hollow Plus $8 each additional PC
mfx.net , $200 setup fee
idcoast Internet Various locations in the mid-coast area |4 email addresses with 20 MB space] $50/mo.
207-594-8277 $295 setup fee
midcoast.com

ioneer Wireless
866-335-1254
pioneerwireless.net

LOCAL PHONE
COMPANIES

central office

Northern Maine - Medway to Fort Kent

Usually within 3 miles of phone company

3 email addresses

Call local phone company for
details

Res. $35/mo. Bus. $45/mo.
Setup fee $99 - $199

Res. ($30/mo. - $60/mo.)
Call company for rates

cadia Net
00-994-6375
acadia.net

Augusta, Bangor, Bar Harbor, Biddeford,
Brewer, Brunswick, Ellsworth, Lewiston,
Orono, Portland, Waterville, Winslow

5 email/residential - 10 email/
business - with 50 MB space

Res. $30-$55/mo.
Bus. $80-$120/mo.
Bus. $250 setup fee

GWI
66-494-2020

Auvailable in 40 eXchanges within
Verizon’s territory

5 email addresses with 40 MB space

Res. $30/mo. Bus. $50/mo.
No setup fee

77-432-7637

Presque Isle, Caribou and Houlton areas

10 email addresses with 5 MB space

Res. $35/mo. Bus. $60/mo.

midcoast.com

exchanges

Available throughout Maine in selected

4 email addresses with 20 MB space

$35/mo. Verizon customers
$60/mo. Non-Vz customers

$75 setup fee

idmaine
77-643-6246
idmaine.com

this year in Alton and Passadumkeag

West Enfield, Levaht, Plymouth - Later

5 email addresses with 20 MB space

Res. $30/mo. Bus. $60/mo.
$75 installation fee & $150

mﬂgpmmf fos ]




xford Networks
800-520-9911
oxfordnetworks.com
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ewistor/Auburn (not all areas yet) and}5 email addresses with 10 MB space| Res. $38/mo.
Norway/South Paris Bus. $60-$80/mo.

erizon 877-483-5898
erizon.com

888-683-1000

Available in much of Verizon territory }9 email addresses with 10 MB spacej Res. $35/mo. Bus. $60/mo.

Central Maine area. Multiple email addresses with 10 |Res. $43/mo. Bus. $70/mo.
MB space Install. fee varies
+$5/mo. modem rental

adelphia.net
omeast Berwick, So. Berwick, Eliot & Kittery }7 email addresses with 10 MB space}$43/mo. cable TV customer
88-633-4266 ‘ $58/mo. non-cable TV
comcast.com customer
etrocast Online Acton , Lebanon, Sanford, Shapleigh, ]2 email addresses with 40 MB space $35/mo.
00-695-2545 Springvale +$5/mo. modem rental
metrocastcablevision.com $100 installation fee
ine Tree Cablevision Machias area 3 email addresses with 10 MB space $29/mo.

00-220-3320

+$5/mo. modem rental
$50 installation fee

te-me.net
Susquehanna Brunswick and Freeport areas . }1 email addresses with 10 MB spacefRes. $30/mo. Bus. $52/mo.
07-729-6663 ‘ $29.95 installation fee
uscom-maine.net )
ime Warner York, Cumberland and Aroostook |8 email addresses with 10 MB space] $45/mo.
00-833-2253 Counties No installation fee
wmaine.com '

Volume 15

i 1016 ;,1fﬁcult in rural areds.
ty, availability and quality level of

10 opmons to consumers in rural Maine, it is not necessary to a531gn
f ave a long and distinguished history of serving their
gloa ly advanced services mcludmg broadband. But there are things

ed to by the Telephone Association of Maine (TAM) did not state, nor did it imply, that TAM
reases or the unavailability of certain competitive services in their territories. There was
incorrect in that article. Interested readers may see the piece from our July issue at
Public Advecate will consider publishing letters from any interested readers.
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ELECTRICITY GUIDE =

1 Advacate Office

“Prices for Electric Supply Went Up in March
... But The Sky is Definitely Not Falling”

Stephen G.Ward, Public Advocate

Why do I tell people that Maine actually isn’t doing poorly with restructured elec-
tricity markets, even with a 2¢ per kilowatt-hour increase in March for Bangor
Hydro and CMP’s supply prices? Those increases have pushed CMP’s total rate
for delivery and supply to 13.4¢ and Bangor Hydro’s total rate to 15.5¢ per kWh.
Surely, that isn’t good news. It’s not good news but ....

..Here are some reasons why I for one don’t think the sky is falling. First, the
rising tide of high oil and natural gas prices that is behind the Standard Offer in-
creases in March has affected virtually all utility customers in the Northeast since
electric supply has been restructured/deregulated, from Maine to the District of
Columbia. Out of 17 utilities in the Northeast, Maine’s utilities are doing well -
ranking 17% for today’s supply prices in the case of Maine Public Service and 13% :
in the case of CMP. Bangor Hydro ranks 9™ but that still is behind much larger ut111tles in Baltlmore Connectlcut and
Boston whose Standard Offer prices are well above BHE’s 7. 1¢ price [See box on’ :

page 2].

At the same time that supply prices have gone up, delivery prices for CMP and
Bangor Hydro continue to decline - in the case of BHE residential customers by
more than 1.0¢/kWh in March. This is because we are paying off stranded costs at
a rapid rate; the costs of pre-restructuring contract obligations have been reduced
by 50%, going from $2 billion in 1998 to about $700 million today. Secondly the
rate for actually delivering electricity has dropped for both CMP and Bangor Hy-
dro since 2000 when restructuring began in Maine, going from approximately 9¢
to approximately 7¢. These decreases have offset the supply-side increases in the
Standard Offer. [See box on page 3.]

Compared with heating oil and gasoline, electricity has actually been very stable:
_since 1999 CMP and Bangor Hydro’s total rates (supply, stranded cost and deliv-
ery) have only increased by 2.3% and 13.1% respectively; over the same six years
heating oil prices have jumped 156% and gasoline has jumped fully 174%. There ‘
~ is reason to believe that we would have seen some substantial portion of
sil-related increases reflected in electric rates if Maine’s utilitie:
frestrucfured Afte a}} the major feature of traditio ;

Here’s some more good news: nearly 2000 residential customers in Maine ha\%s
signed up for the 100% renewable alternative to the Standard Offer that is offered
by Interfa1th L1ght and Power/Maine Renewable Energy. These c:ustomers have

g
ol
|
it




PAGE 2

(continued from page 1) now served by competing
suppliers than is the case for residential load - but these
things take time. Consider the break-up of AT&T’s
telephone monopoly in 1984: it took fully 15 years
before there was much local competition for the Baby
Bells, even in major markets. It really doesn’t make
sense to expect that a vibrant retail market would be in
place in Maine (or elsewhere in the Northeast) only five
years after the start-up of restructuring in March 2000. Tt
takes a while for markets to mature and, with a fifth
birthday, Maine’s market for retail electricity is still a
youngster,

The last positive development to note concerns energy
conservation. Prior to restructuring in 2000, energy
conservation programs were managed by Maine’s
utilities -- with considerable reluctance in many cases
since lowering sales of electricity also lowered
shareholder earnings. Now the T&D utilities are entirely
out of the energy conservation business, due to
thoughtful action by the Maine Legislature.

ELECTRICITY GUIDE
Exhibit 6
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Efficiency Maine (a division of the PUC) now delivers
efficiency measures across the State in a series of
programs targeted at small businesses, low-income
residential customers and the local market for efficient
lighting products and efficient appliances. Efficiency
Maine is well-managed, small enough to be nimble in its
marketing and a national model for state-of-the-art
energy conservation measures. It seems to me quite
likely that the T&D utilities would have continued to
keep conservation in their backyard (and on the back
burner) in the absence of Maine’s comprehensive
restructuring of the electric industry.

Is the glass half full or half empty? You get to decide. 1
continue to argue that the glass certainly is not entirely
empty - there are a number of important success stories
in Maine’s experience with electric restructuring, so far.

HOW MAINE'S NEW STANDARD OFFER PRICE FOR RESIDENTIAL
CUSTOMERS COMPARES TO OTHER STATES

Cents

Utilities
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Bangor Hydro’s New Meters Page .

In February, Bangor Hydro all but completed installing “smart meters” throughout its service territory, a
process it began last July. When finished, each of its 113,000 residential customers, as well as its small com-
mercial customers, will have one.

These high tech devices, known as AMR meters (for “automatic meter read”), allow the meter to be read without a visit to
your home or business. It works as follows. Your old meter is removed and a new meter is inserted into the old framework.
This device uses light to read the meter’s spinning disk continuously. Once per day, it sends the previous day’s information to
the electric substation. From here, the information is relayed via specialized communications equipment to company head-

quarters.

Bangor Hydro does not intend to change when or how it bills you for service. You should continue to receive your bill
around the same time each month. In fact, apart from the brief loss of power when the meter is installed, this change should
be invisible to you. However, the advanced features of this new system may allow you to change the date of your monthly

billing cycle if you so desire.

With the installation of specialized software, these meters will eventually allow the Company to more quickly locate outages
on its system. This should improve service restoration during storms. Rather than rely on the phone calls of customers and
the drive-by inspections of its service personnel, outage coordinators can simply bring up the system on a computer screen
and the information sent from these meters (or not sent in the case of an outage) will allow the program to display who has
and who doesn’t have power.

The Company can also use these meters to tell you what your daily usage has been. Eventually, the Company plans to create
a secure website where, with the use of a password, you will be able to log on and see your daily, or perhaps hourly, usage.
This can help you to better understand how you use electricity so that you can take steps to use less and save money.

According to the PUC, there have been 14 complaints from Bangor customers about the installation or the operation of these
new meters, most citing higher bills since the switch. We regard this as a remarkably low number considering that virtually
every customer has been switched. The Company indicated that it tested every new meter before it was installed and that it is

working to resolve these complaints.

Electric Rates - Residential Customers, 2000-2004

Rates in average cents/kWh

6
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Surge Protection for Computers and Other Electronics

If you have a computer, you probably have a surge protector, also called a surge suppressor. If not, you are at risk of
needing to buy a new computer and figuring out how to replace all the data currently stored on your existing one. The
reason is that computers and other sophisticated electrical equipment are vulnerable to damage and even total
destruction from fluctuations in the level of electricity that flows through the wires in your home or business. The
following provides some guidance about choosing the right device to protect your computer and other electronics from

power surges.

Causes A power surge is nothing more than a fluctuation in voltage. These fluctuations have a variety of causes, some
within your house and others associated with the electric system operated by your delivery utility (CMP, Bangor
Hydro, Maine Public, etc.) A fluctuation, if severe enough, can burn out your sensitive electronics instantly. Repeated
minor fluctuations can also damage equipment.

The most dangerous source of a power surge is lightning. Though some manufacturers say their products can protect
against the massive power surge that results from a nearby lighting strike, we strongly urge you simply to unplug your
computer and other electronics if there is the threat of a thunderstorm.

More common sources of power surges are momentary trips on the power lines such as those caused by tree limbs
touching the line or when the utility interrupts power for line repairs. Also, when your refrigerator, air conditioner or }
other large appliance turns on or off, the sudden shift in power usage within your house causes potentially damaging
fluctuations. You may be entirely accustomed to seeing the lights dim when your warm air furnace fan comes on, for
example, but your computer does not like it. For these types of surges, a quality surge protector is a worthwhile
investment.

What to buy? Many
types of protection
devices are available on
the market but they fall
into three basic
categories. A basic
power strip, costing from
$5 - $10 is little more
than a multi-socket
extension cord and
provides little or no surge |
protection. A power '
strip surge protector,
costing between $20 and $50, is probably what you want. The way to
be sure that you are getting what you pay for is to examine the box.
Make sure it is a “transient voltage surge suppressor” or that it meets
the Underwriters Laboratories (UL) criteria for “UL 1449,” the
minimum standard for surge suppressors. Don’t confuse this with UL
ratings of other devices, including simple extension cords, A more
advanced device, costing close to $100, s a full-blown surge station.
These provide supeti xction and ‘often eotitain built-in circuit
breakers. These devices fiay be a worthwhile investment for small
businesses or owners of advanced computer equipment.
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(continued from page 4) Desirable specifications. To get adequate protection,
you should look for the following. Clamping Voltage. Surge suppressors
should operate at fairly low voltage levels. Look for a clamping voltage no
higher than 400 V. Absorption/Dissipation. A suppressor is of little use if it
cannot dissipate high levels of energy. Look for a device rated at 200-400
joules. 600 joules is even better. Response Time. Since no surge protector can
act at the same exact moment that the surge begins, be aware of the response
time of the device. Choose one with a response time of less than one nano-
second. Indicator Light. Surge protectors are sometimes destroyed in the act of
doing their job. Make sure you get one with an indicator light that will not glow
when the protection device no longer operates.

Many surge protectors offer protection (inputs and outputs) for telephone and
cable lines. Since power surges associated with lightning and other external
forces can travel over these lines and damage connected devices, such protection is well worth considering.

“Uninterruptible Power
Supply” (UPS) To protect
your computer against the
loss of data that could result &
from a power failure, you
should consider purchasing
a UPS. UPS uses a battery
to insure continuous electric ¢
supply if the lights go out.
The battery power provides
ample time for you to save
information and turn off the
computer. Because the
power runs through the bat-
tery even when the lights
are on, it also serves as a
“line conditioner”, filtering
out small voltage variations -
that can, over time, degrade your computer. Some UPS devices emit an
intermittent beep when the lights fail. Make sure that the UPS contains
its own surge protection, or be sure to install one between the wall socket
and the UPS. UPS devices range in price from $50 to over $150.

b
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Page 44 of 44

Maine Public Advocate Office
112 State House Station
Augusta, ME 04333

| Stephen G. Ward, the Public Advocate, and his staff of seven represent Maine’s telephone, electric, gas,
and water customers before the Maine Public Utilities Commission, the courts, and federal agencies.
£ Our mission is t reasonably priced, safe, and reliab]
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Exhibit 7

PUBLIC ADVOCATE OFFICES AND AFFILIATES IN 43 STATES Page 1 of 1
STATE TOTAL | PROFESSIONAL { OFFICE | CONSULTING PA PA
Budget STAFF STAFF BUDGET BUDGET TENURES | SALARY
YR (yrs)
03 1| Alabama 4 3 $250,000 9
04 2| Alaska 8 7 $942.800 $95,000 2
03 3|Arizona 11 9 $1,101,400 $145,000 2 $84,000
04 4] Arkansas 6.5 2 $674,650 $100,000 2
02 5|California 164 159 $13,200,000 $3,800,000 4 $101,230
99 6|California TURN 12 8 $1,975,222 $450,000) 1
03 7|California UCAN 10 3 $780,000 $150,000 21 $72,000
04 8 Colorado 11 8 $1,312,017, $126,935 9 $99,804
04 9| Connecticut 15 12 $2,600,501 4 $98,965
04 10|Delaware 3 2 $579,100 $270,800, 4 $72,800
04 11|Dist of Columbia 29 20 $4,300,000 14
03 12|Florida OPC 19 15 $2,600,000 $400,000 2
01 13|Georgia 8 7 $609,000 $91,350 5
03 14|Hawaii 22 18 $2,300,000 $784,323
03 15]linois CUB 15 12 $2,200,000 $75,000 12
03 16|Indiana 55 41 $3,999,001 $775,000 10 $89,213
04 17|Iowa 24 21 $2,750,386 $125,000 4 $105,781
03 18|Kansas 5 3 $613,620 $250,000 3 $74,000
03 19|Kentucky 4 4 $513,200 $180,000 10

21|Maryland

03 18 9 $2,600,000 $900,000 1

03 22|Massachusetts 11 8 $1,415,900 4 $85,000

03 23|Michigan 6.5 5 $619,842 $145,600 10 $114,336

03 24{Minnesota 10 8 3

02 25|Mississippi 2 1

03 26{Missouri 15 13 $930,135 $114,522 3 $68,000

04 27|Nevada 14 10 $1,971,532 $633,578| 1

02 28|New Hampshire 5 4 $465,026 $85,000 3

03 29{New Jersey 42 31 $6,633,000 $1,200,000 3 $117,930

02 30|New Mexico 6 4 ' 4

03 31|New York CPB 6 5 $2,947,300 2

02 32|New York PULP 5 4 $590,000 5 $96,915

03 33|North Carolina 4.5 3.5 $254,100 4

03 34{Ohio OCC 73 51 $8,560,182 $195,000, 2

03 35|Oklahoma 4.5 35 $285,080) 6 $65,000

03 36{Oregon CUB 4.5 3 $188,000 13 $40,000

04 37|Pennsylvania 37 17 $4,555,000 $950,000 15 $112,196

02 38|South Carolina 4 3 10 $90,473

03 39| Tennessee ; ’

03 $83,000
o | e e

$500,00

8 7 $100,000f .16
5 4 ' 3
| Washington 5 4 $586,000 $103,000 6
45| West Virginia 3 6 $871,578 $210,000 24
6 6 $735,000) $150,000 2
35 990 %84 14,130.2580 286

PA 43 Offices Ptaff-Budget 10(7-05
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Statistical Summary of NASUCA Data

Exhibit 8

(Percentage No. of Members |Category Page 1 of 1
Employees ‘ '
Employees
16% 8 Under 5 EUnder 5 B5 to 10
40% 20 5to 10
26% 13 10 to 19
8% 4 20to 29
2% 1 30-39
8% 4 40+
mﬂg“ et
OLess than
0Q,
17% 7 Less than $500,000 3500,000
. E1$500,000 to
31% 13 $500,000 to $1 ,000,000 $1,000,000
219% $1,000,000 to $2,000,000 000y
$2,000,
17% 7 $2,QO0,000 to $3,000,000 o $§888888 to
14% 6 $3,000,000+ 053,000,000+

udget: $1,926,986.76

dian budget: $1,133,271.00

38% 19 Independent state agehcy
18% 9 Part of another agency
28% 14 Part of AG's Office

6% 3 Non-profit organization
10% 5

Other type of organization

Type

Elindependent state
agency

Part of another
agency

OPart of AG's
Office

O Non-profit
organization

EI0ther type of
organization

86% | 43 |Full members
4% 2 Associate members
10% 5 Affiliate members

1 of office average salary: $87,512.25
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